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SUMIMARY 

1. Compared with sales in 1938, net credit sales of 
reporting wholesalers gained 9 percent in 1939, with 
an 8.6 percent increase in total net sales. Repcirting 
manufacturers' net credit sales advanced 12.4 percent 
in 1939, with total net sales moving up 11.4 percent 
from 1938. Credit sales were about 90 percent of total 
dollar volume in the samples of both wholesalers and 
manufacturers. 

2. Net losses of reporting wholesalers averaged 0.31 
percent of net credit sales in 1939, a decrease from 0.33 
percent in 1938. Manufacturers' average net losses 
remained unchanged at 0.17 percent of net credit sales 
in both years. 

3. In dollar volume, gross losses of wholesalers ad­
vanced one-half of 1 percent in 1939, recoveries de­
creased 5.9 percent, with resulting dollar volume of 
net losses 2 percent above those of 1938. Manufac­
turers' gross losses were up 7.2 percent in dollar volume 
in 1939, recoveries were down 10.2 percent, and net loss 
volume gained 10.8 percent from the 1938 volume. 

4. The average wholesaler wrote off 2.79 percent of 

the total number of accounts receivable on his books 
in 1939, a decrease from 2.89 percent in 1938. The pro­
portion for manufacturers decreased from 2.13 percent 
to 2.04 percent during the same period. 

5. An age analysis of accounts written off indicates 
that in both 1938 and in 1939 less than 50 percent of 
wholesalers' accounts written off arose from sales of 
the current year. For manufacturers, not more thian 
35 percent of the write-off was allocated to sales of the 
respective years. These facts provide the basis for a 
fundamental criticism of present methodis of loss-ratio 
computation. 

6. Analysis of wholesalers' and manufacturers' 
credit terms in relation to magnitude of ba(d-debt 
losses gives evidence that the liberality of credit terms 
is a factor in higher losses. Credit management, 
however, is an important element in controlling losses, 
which need not rise in proportion to terms liberality 
if such terms are properly adapted to the appraisal of 
risk. 

SCOPE OF THE 1939 SURVEY 

The 1939 annual Bad-Debt Loss Survey is based on 
voluntary reports submitted by 2,283 wholesalers, 
representing 26 major kind-of-business groups, and 
1,493 manufacturing firms, covering 14 classified indus­
trial groups. Compared with the first annual Bad-
Debt Loss Survey made a year ago, the number of re­
porting wholesalers decreased 5 percent and of manu­
facturers 6 percent. In this study covering operations 
in 1938 and 1939, total net sales of the wholesale firms 
for 1938 were 10 percent lower than the doUar volume 
reported in the previous study for that year, at which 
point the two studies overlap with reference to basic 
figures. The reported volume of manufacturers' total 
sales was virtuaUy the same for 1938 in both the first 
sm'vey and the present report. The 1939 survey differs 
from the first of this series of studies, which presented 
comparative results for 1937-38, primarUy in refinements 
of basic data for computation of bad-debt losses and in 
the extent of supplementary materials provided for ad­
ditional analysis. 

A fundamental change in the schedule forms maUed 
to wholesalers and manufacturers for the 1939 study 
was the request for separate figures on gross losses for 
1938 and 1939, as well as the dollar amounts of recov-

1 The collection, compufntion, and assembly of dota for the I93S Bad-Debt Loss 
Survey were carried through by Arnold L. Skinner, Willlnm N. Lawrcnci". and 
Gucrry R. Smith, under the supervision of Malcolm L. Mcrriam, Chief of the Credit 
Analysis Unit. The National Association of Credit Men, at whose request this 
annual report was initiated in 1038, aided in outlining the project and in securing the 
cooperation of its members. 

eries during both years on accounts written off in prior 
years. These recoveries, or amounts debited to the 
bad-debt loss reserve or allowance, were desired for de­
duction from the reported gross amount of charge-off 
to assure the proper determination of net losses for the 
respective years. Recognizing the fact that samples for 
the 1938 and the 1939 studies may vary in composition, 
although not radically different in total number of firms 
reporting, it is nevertheless believed that a general low­
ering of loss ratios where both studies overlap on the 
year 1938 is due in some measure to this further refine­
ment of the data.^ 

Although it was intended in both the 1938 and 1939 
studies to secure the identical types of information 
on net credit sales, number of accounts \viitten off 
as bad, and total number of accounts receivable of 
reporting firms, it is probable that with reference to the 
last factor an additional refinement of pliraseology on 
the schedule for the 1939 survey provides the main 
reason for a further alteration of returns between the 
two studies for the overlapping year 1938. SpecificaUy, 

> Schedules for the 1038 annual Bad-Dobt Loss Survey requested only "bad-debt 
losses written off" for that year and In 1937, on the apparent assumption that the 
terminology would automatically produce net-loss figures. Some doubt that this was 
entirely the case is indicated by the fact that the 1938 average loss of wholesalers for 
the first study was 0.37 percent of credit sales, compared with 0.33 percent for the same 
year as shown by comparative data In the 1930 study. For manufacturers, the com­
parable 1938 ratios for the first and second annual studies were 0.20 percent and 0.17 
percent of credit sales respectively. It should not be overlooked, however, that 
although the samples of wholesalers and manufacturers showed respective decreases 
of only 6 and 0 percent from the first to the second study, there may have been wider 
changes in the samples according to the major factors which determine the magnitude 
of losses. 
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because of different wording, it is beUeved that firms 
reported closer approximates of the total number of 
their accounts receivable for the 1939 study. For 
1938, the present study shows a larger average number 
of accounts per firm, with the result that the amount of 
the average sales per account for that year is somewhat 
reduced in this analysis from the average for the same 
year given in the first annual Bad-Debt Loss Survey.^ 

Knowledge that the sale of time-payment accounts 
receivable on nonrecourse anangements may distort 
bad-debt loss ratios of retaUers, notably automobile 
dealers, prompted an inquiry in this study to deter­
mine whether such sales were of measurable importance 
in the credit operations of wholesalers and manufac-
tm'ers. In other words, if receivables are sold to 
a specialized financing agency which assumes respon-
sibUity for loss through faUure of the creditor, the bad-
debt loss ratio of the seUer of such receivables wUl be 
fictitious, if computed by the usual method of dividing 
doUar losses only on receivables retained, by the doUar 
amoimt of aU credit sales, including sales representing 
the accounts sold. Schedules for wholesalers and 
manufacturers requested the amounts of receivables 
sold in 1938 or 1939 on arrangements reUeving the seUer 
of any liabUity in case of default by the creditor.* 
These amounts were intended for deduction from net 
credit sales of the respective years when calculating the 
loss ratios. 

Results of this part of the analysis were largely nega­
tive, however. Only isolated firms in scattered business 
groups reported any sale of receivables, and the aggre­
gate amount of receivables sold approximated only 
about one-tenth of 1 percent of the total credit sales 
reported by wholesalers and manufacturers for either 
year. What is probable is that the firms selling a large 
proportion of their receivables with fuU protection 
against loss did not contribute reports in representative 
numbers to this voluntary project. Presumably, they 
would secure little direct benefit by comparisons of their 
individual results, with averages based upon operations 
of self-financing establishments. 

Entirely new supplementary features of the 1939 
Bad-Debt Loss Survey are (a) an age analysis of the 
accounts written off by reporting firms during both 
of the years covered and (6) an analysis of credit terms 
characteristicaUy employed by wholesalers and manu-

> The 1038 Bad-Debt Loss Survey requested "approximate nimiber of accounts 
receivable," whereas In the current study the question was worded "approximate 
number of firms (and/or individuals) to whom you sold on credit at any time * • • 
in [year]." The 1038 figure shown in the survey for that year disclosed manufacturers 
as averaging 2,221 accounts per firm, or an average credit sale per account of $1,024. 
Comparable figures for 193S given in this study are 2,S60 accounts per firm, with an 
average credit sale proportionately reduced to $049. For wholesalers, the 1938 aver­
ages from the first and second annual surveys on number of accounts are 1,111 and 
1,223, with average size of account showing a corresponding decrease from *776 to $060. 

< In answering this question, firms were requested to report "none" if no accounts 
were sold on this basis. It was also indicated that figures given should not include 
Insured accounts pledged for loans or held by the reporting firm. Recoveries from 
bad-debt insurance were to bo Included, however, with all other recoveries from 
accounts written off in prior years, for the ultimate purpose of deduction from gross 
bad-debt losses during the year In which such recoveries were made. 
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facturers. The broad purpose of the age analysis was 
to determine what proportions of accounts debited to 
the bad-debt reserve in a particular year actuaUy repre­
sent the charge-off of sales made in that same year, or 
relate to sales of the previous year and other prior 
years. As discussed in another section of the report, 
this distribution of the write-off of accounts has direct 
bearing upon present standard methods for computing 
loss ratios against credit sales of the current year only. 
Facts on credit terms to show cash discounts, time 
aUowed to take the discount, and net period, although 
of interest in revealing typical trade practice, were col­
lected primarUy for the purpose of brmging out possible 
relationships between the range of such terms and bad-
debt loss experience. 

The contents of the present bad-debt loss study in 
several instances repeat the basic types of analysis 
which were found to produce significant relationships 
and were adequately reviewed in the study made a year 
ago. As these relationships, such as analysis of bad-
debt losses by size of firm, would not change funda-
mentaUy in a short period, repetition is avoided wher­
ever possible by confining the text to discussion of 
changes reflecting altered conditions in 1939 as com­
pared with the previous year. 

Owing to the large number of trades and industries 
covered in the report, discussion of each in close detaU 
cannot be undertaken here. I t is presumed that in­
dividual estabUshments obtaining the statistical data 
can readUy segregate and apply the facts presented in 
the business or industry averages where they provide 
guides to credit policy. 

CREDIT SALES 

As a basic element in the computation of bad-debt-
loss ratios, it is of interest to note the general trend as 
weU as the magnitude of credit sales reported by the 
samples of wholesalers and manufactm-ers. The dollar 
volume of total net sales of reporting wholesalers 
increased 8.6 percent from 1938 to 1939. As net 
credit sales increased 9 percent between the 2 years, the 
proportion of net credit to total sales for the identical 
group of firms rose slightly from 91.9 to 92.2 percent 
(table 1). 

Manufacturers' total net sales in 1939 revealed a 
larger increase in doUar volume of 11.4 percent above 
1938, whUe their net credit sales showed a gain of 12.4 
percent in the 2-year period. The relative advance of 
reporting manufacturers' credit sales carried the pro­
portion of such sales to total sales from 89.6 to 90.4 
percent (table 2). 

Average Number of Accounts Per Firm and Average Credit 
Sales Per Account. 

For aU reporting wholesalers, the average number 
of accounts per firm increased from 1,223 in 1938 to 
1,256 in 1939. Because of the larger growth of whole-



10 SURVEY OF CURRENT BUSINESS JULY 1940 

salers' credit sales over the same period, their average 
credit sales per account increased from $666 to $707 
for the respective years. 

The average number of accounts per fu'm for manu­
facturers revealed a much more substantial advance— 
from 2,560 in 1938 to 2,686 last year. Despite the 
relatively large increase in average number of accounts 
per manufacturing firm, average credit sales on such 
accounts also gained to $1,016 in 1939 from $949 in 
1938. 

Although these averages indicate the predominant 
trend in each case, wide variations in size and direction 
of change between lands of business and industries 
are shown in detail in tables 1 and 2. 

BAD-DEBT LOSSES 

Gross and Net Losses. 

Wholesalers.—Computed from net-loss figures, the 
average bad-debt loss of the 2,283 reporting whole­
salers declined from 0.33 percent of net credit sales in 
1938, to 0.31 percent in 1939. These ratios, however, 
conceal somewhat different changes in the vaiious 
elements entering into their calculation. Gross bad-

debt losses of reporting wholesalers advanced from 
$7,872,000 in 1938 to $7,907,000 in 1939, an increase of 
less than one-half of 1 percent. On the other hand, re­
coveries during the respective years on old accounts 
charged off in prior years were $1,735,000 in 1938 and 
$1,634,000 in 1939, a decrease of 5.8 percent. 

Subtraction of recoveries from gross losses for each 
year gives a resulting net bad-debt loss for reporting 
wholesalers of $6,137,000 in 1939, an increase in the 
doUar volume of such net losses of 2 percent from 1938 
to 1939. However, as net credit sales of wholesalers 
increased 9 percent between the two years, the loss 
ratios computed from these sales declined, as previously 
indicated. 

Obviously the rate of loss for the year would have 
declined more substantiaUy had the volume of recover­
ies not decreased from 1938. Several explanations are 
possible, but the lai'ger volume of recoveries in 1938, 
when conditions were relatively adverse, may reflect a 
vigorous effort to clean up accounts which perhaps had 
been wiitten off too hastily in more prosperous years. 

Although showing an absolute decrease of almost 6 
percent, wholesalers' recoveries in 1939 amounted to 
about 21 percent of gross bad-debt losses, only slightly 

Table 1.—Proportion of Bald-Debt Losses to Credit Sales of Wholesalers, by Kinds of Business, With Summary of Related 
Information On Sales, Recoveries, and Number of Accounts, 1939 and 1938 

Kind of business 

Automotive supplies 
Chemicals (industrial) 
Paints and varnishes 
Clothing and furnishings (except 

shoes) 
Shoes and other footwear 
Goal 
Drugs and drug sundries 

without liquor department 
With liquor department . . . 

Dry goods 
Klectrioal goods 
Farm products (consumer goods). 

Dairy and poultry products 
Fresh fruits and vegetables 

Furniture and home furnishings.. 
Confectionery 
Meats and meat products 
Qrocerles and foods (except farm 

products) 
Full-line wholesale grocers 
Voluntary-group wholesale 

grocers 
Eetaller-cooperotlve wholesale 

grocers 
Speciaity-iino wholesale grocers. 

Beer 
Wines and spirituous liquors 
Hardware group 

General hardware 
Heavy hardware 
Industrial supplies 
Plumbing and heating supplies. 

Jewelry 
Lumber and building materials... 
Machinery, equipment, and sup-. 

plies, except electrical 
Surgical equipment and supplies.. 
Metals , 
Paper and Its products 
Petroleum 
Tobacco and Its products , 
Leather and shoe findings 
Miscellaneous 

Num' 
berot 

re­
ports 

Total. 

150 
17 
28 

40 
34 
9 

00 
fil 
16 

108 
217 
89 
14 
76 
62 
20 
60 

480 
246 

110 

13 
103 
14 
19 

402 
132 
29 

163 

40 

06 
32 
20 
84 
11 

120 
11 
67 

2,283 

Percent 
bad debts 
to credit 

sales 

1039 1938 

0.63 
.18 
.34 

.32 

.33 

.18 

.33 

.28 

.44 

.27 

.24 

.27 

.17 

.34 

.33 

.30 

.26 

.30 

.32 

.33 

.06 

.20 

.60 

.47 

.39 

.36 

.16 

.40 

.69 

.60 

.36 

.00 

.18 

.22 

.40 

.18 

.19 

.64 

.33 

.31 

0.08 
.20 
.27 

.32 

.41 

.11 

.36 

.31 

.40 

.31 

.24 

.26 

.14 

.32 

.33 

.40 

.26 

.33 

.30 

.39 

.05 

.36 

.39 

.41 

.20 
.29 
.64 
.71 
.44 

.86 

.08 

.30 

.30 

.17 

.23 

.37 

.39 

Net credit sales 
(OOO's) 

1939 1938 

$29,360 
12,771 
19,791 

23,400 
64,624 
14,212 
02,727 
05,089 
27,038 
113,340 
283,261 
30,669 
14,191 
22,408 
39,330 
4,088 
47,210 

493,772 
200,014 

186,781 

23.994 
70,383 
1,224 

20,700 
327,811 
170,383 
19,437 
82,864 
49,137 
18,401 
28,485 

24,009 
0,990 
24,367 
69,640 
06,440 
91,000 
1,804 

00,482 

$20,613 
10,909 
18,404 

22,390 
60,960 
12,006 
80,627 
63,442 
26,085 
101,767 
231,027 
38,333 
16,903 
22,430 
32,671 
3,771 
46,430 

486,989 
197,394 

188,793 

23,214 
70,688 
1,170 
20,767 
280,088 
102,020 
14,660 
09,037 
39,805 
10,341 
24,297 

22,600 
0,274 
17,926 
63,620 
00,610 
80,196 
1,929 

66,761 

33 2,026,036 1,859,171 2,197,046 

Total not sales 
(OOO's) 

1939 

$36,886 
13,210 
21,687 

24,060 
64,014 
14,462 
90,876 
08,423 
28,462 
110,438 
288,238 
43,072 
16,237 
28,435 
40,234 
6,843 
63,723 

646,900 
230,238 

204,033 

24,067 
80,432 
2,013 
22,340 
341,380 
183,800 
10,809 
80,380 
61,238 
10,071 
29,003 

26,246 
7,801 

24,460 
01,011 
126,913 
110,763 
1,911 

64,043 

1038 

$32,842 
11,295 
20,323 

22,980 
51,066 
12,243 
93,040 
60,068 
27,682 

104,661 
234,897 
45,070 
10,983 
28,393 
33,408 
6,443 

51,870 

630,853 
220,624 

205,071 

23,893 
87,306 
1,936 

28,565 
301,800 
170,307 
15,010 
72,621 
43,808 
17,486 
24,868 

23,592 
0,992 

18,023 
64,982 

116,074 
110,840 

1,988 
69,277 

2,023,809 

Proportion 
of credit 
sales to 

total sales 

1930 1938 

81.8 
90.8 
91.7 

97.3 
99.8 
98.3 
96.7 
96.0 
06.0 
07.3 
98.3 
83.0 
93.1 
79.0 
97.8 
70.0 
87.9 

90.4 
89.7 

91.3 

97.3 
88.4 
60.8 
92.9 
90.0 
96.9 
07.8 
96.9 
96.0 
93.8 
97.0 

96.5 
89.0 
99.6 
97.0 
76.8 
78.5 
97.6 
03.0 

92.2 

80.7 
90.0 
00.9 

97.4 
90.8 
98.5 
96.6 
06.0 
94.0 
07.2 
98.4 
86.0 
93.0 
79.0 
97.6 
09.3 
87.0 

00.5 
89.6 

92.1 

97.2 
87.7 
00.8 
93.7 
94.8 
96.6 
97.0 
06.1 
91.0 
93.6 
97.7 

95.8 
89.7 
99.5 
07.6 
77.0 
77.8 
07.0 
94.1 

91.9 

Average 
gross loss 

per account 
written off 

1039 1933 

$42 
50 
07 

102 
193 
320 
217 
192 
277 
127 
160 

80 
136 
30 

107 

124 
122 

174 

113 
70 
32 
58 

130 
130 
84 

102 
207 
186 
109 

124 
33 

138 
98 
08 
30 
58 
20 

99 

$40 
60 

101 
217 
260 
211 
190 
238 
127 
162 
66 
31 
73 

no 
30 

110 

130 
119 

186 

111 
79 
31 
50 

121 
131 
87 
73 

205 
240 
100 

143 
27 

146 
88 
97 
32 
48 
20 

Proportion 
of recov­
eries to 

gross bad-
debt losses 

1939 1938 

18.3 
36.8 
50.8 

13.1 
23.0 
10.3 
22.6 
24.6 
10.2 
25.7 
18.0 
8.4 
0.9 
8.8 

16.8 
13.7 
11.8 

20.0 
22.1 

20.2 

7.2 
13.4 
2.0 

11.0 
24.7 
28.0 
30.0 
17.4 
21.7 
20.0 
18.7 

15.0 
50.2 
13.2 
11.6 
10.0 
14.7 
18.1 
14.1 

20.7 

18.8 
40.5 
02.9 

11.7 
23.4 
22.9 
23.8 
27.7 
10.5 
27.4 
23.4 
9.0 
7.0 

10.7 
20.1 
8.7 

11.3 

10.4 
23.0 

18.4 

7.2 
12.4 
2.8 
6.0 

27.3 
20.0 
22.5 
27.1 
32.1 
18.8 
10.0 

21.4 
78.9 
14.8 
12.4 
23. 
12.4 
27.1 
10.9 

22.0 

Average 
credit sales 
per account 

1939 1038 

$274 
430 
307 

025 
802 

2,358 
1,167 
1,133 
1,222 

660 
1,212 

791 
804 
738 
088 
305 

1,708 

997 
1,020 

1,010 

4,306 
720 
647 
957 
600 
509 
628 
473 
779 
243 
645 

402 
223 
745 
388 

1,477 
540 
304 
341 

707 

$262 
418 
351 

760 
2,204 
1,102 
1,126 
1,303 

618 
1,020 

818 
1,014 

710 
602 
287 

1,087 

1,000 
1,013 

1,021 

4,310 
769 
638 
873 
514 
542 
401 
428 
677 
217 
870 

401 
209 
670 
348 

1,484 
642 
314 
307 

660 

Average 
number of 
accounts 
per firm 

1030 1938 

080 
1.747 
1,027 

012 037 
— 2,000 

070 
1,214 
1,137 
1,476 
1,853 
1,077 

621 
1,134 

406 
1,099 

070 
404 

1,031 
820 

1,546 

429 
1,017 

160 
1,142 
1,466 
2,350 
1,200 
1,140 

717 
2,111 
1,103 

754 
979 

1, 
1,820 
6,873 
1,302 
658 

3,108 

1,250 

048 
1.634 
1,879 

1,013 
796 

1,654 

414 
979 
166 

1,614 
If 
2,271 
1,251 
1,063 
060 

2,091 
1,006 

764 
937 

1,655 
1,834 
6,544 
1,324 
658 

3,188 

1.223 

Percent of 
total ac­

counts writ­
ten off 

1939 1938 

4.24 
2.14 
3.71 

916 
1,998 

592 
1,138 
1,100 
1,24V 
1,819 
1,037 

527 
1,120 

41(1 
1,041 

66a 
481 

2.23 
1.82 
1.61 
2.27 
2.21 
2.42 
1.01 
2.23 
3.7C 
4.21 
3.43 
2.01 
4.6: 
4.00 

3.00 
3.47 

2.3 

2.08 
3.40 
8.71 
8.87 
2.21 
2.14 
1.54 
2.26 
2.83 
.83 

2.62 

3.26 
2.80 
1, 
1.70 
3.34 
4.11 
3.45 
6.02 

2.79 2. 

4.84 
2.30 
3.82 

2.10 
1.80 
1.20 
2.62 
2.41 
3.25 
1.77 
2.14 
4.05 
5.10 
3.62 
2.00 
4.22 
4.30 

3.13 
3.28 

2.03 

2.23 
3.82 
0.08 
0.23 
2.30 
2.30 
1.68 
2.33 
2.01 
.80 

2.70 

3.46 
2.96 
1.39 
1.76 
3.32 
4.34 
3.30 
6.00 
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less than the proportion for 1938. As shown in table 1, 
recoveries for the various kinds of business indicate 
that the highest average proportions of recoveries to 
gross losses were recorded by wholesalers seUing more 
durable goods, such as surgical equipment and supplies, 
and paints and varnishes. The lowest proportions of 
recoveries were averaged by wholesalers seUing less 
durable goods, such as beer and farm products. 

The bad-debt-loss ratios by land of business in table 
1 indicate that represented in the slight decrease in the 
general average for aU reporting wholesalers are scat­
tered trades revealing no change in their loss ratios, as 
weU as a number with an increased percentage of loss 
between the 2 years. The table also reveals a fairly 
wide range from highs of 0.69 percent for wholesalers 
of machinery, equipment, and supplies, and 0.59 

percent for plumbing and heating supplies, to lows of 
0.16 percent for heavy hardware wholesalers and 0.05 
percent for retaUer-cooperative wholesale grocers. 
Although neither the average number of accounts per 
firm, nor the percent of total accounts written off had 
any direct relationship to the bad-debt percentages, 
these figures should be useful to the individual credit 
man for comparative purposes. 

Manujacturers.—Net bad-debt losses of reporting 
manufacturers averaged 0.17 percent of their net credit 
sales in 1939, representing no change from the loss ratio 
of the previous year. Thus the average manufacturers' 
loss per dollar of credit sales was roughly half the loss 
averaged by reporting wholesalers. Gross losses for 
the sample of 1,493 manufacturers advanced from 
$ 7 , 6 6 0 , 0 0 0 i n 1938 t o $ 8 , 2 1 4 , 0 0 0 i n 1 9 3 9 . T h i s i n -

Table 2.—Proportion of Bad-Debt Losses to Credit Sales of Manufacturers, by Industries , With S u m m a r y of Related Infor'ma-
t ion on Sales, Recoveries, and N u m b e r of Accounts , 1939 and 1938 

Industry 
Num­
ber of 

re­
ports 

Percent 
bfld-debts 
to credit 

1939 1938 

Net credit sales 
(OOO's) 

1039 1938 

Total net sales 
(OOO's) 

1030 1038 

Proportion 
of credit 
sales to 

total sales 

Average 
gross loss 

per account 
written oil 

1039 1038 1939 1938 

Proportion 
of recov­
eries to 

gross bad-
debt losses 

1939 1938 

Average 
credit sales 
per account 

1939 1938 

Average 
number of 
accounts 
per firm 

1939 1038 

Percent of 
total ac­

counts writ­
ten off 

1939 1038 

Food and kindred products, total. 
Confectionery 
Flour, cereals, and other grain-

mill products 
Meatpacking 
Distilled liquors 
Malt liquors 
Wine 
other food products 

Textiles and their products, total. 
Clothing, men's, except hats.— 
Clothing, women's, e.xcept mil­

linery 
Knit goods 
other textile products 

Forest products, total 
Furnlturo 
Lumber, timber, and other mis­

cellaneous forest products 
Paper and allied products, total . . 

Paper: Writing, book, etc 
Wax paper 
Paper boxes and other paper 

products 
Printing, publishing, and allied 

industries 
Chemicals and allied products, 

total 
Pharmaceuticals and proprie­

tary medicines 
Paints and varnishes 
other chemical products 

Petroleum products 
Rubber products 
Leather and its products, to ta l . . . 

Boots and shoes 
Leather: Tanned, curried, and 

finished 
other leather products 

Stone, clay, and glass products, 
total 

Illuminating glossware (globes, 
shades, etc.) 

Other stone and glass products. 
Iron and steel and their products, 

total 
Hardware 
stoves, ranges, steam heating 

appliances 
Other iron and steel products... 

Nonferrous metals and their prod­
ucts, total 

Jewelry and Jewelers' supplies.. 
Other nonferrous metals 

Machinery, not including trans­
portation equipment, total. . . 

Electrical machinery, appara­
tus, and supplies 

Other machinery, apparatus, 
and supplies 

Motor-vehicle parts 
Miscelloneous industries 

Totol.. 

373 
168 

22 
24 
10 
20 
10 
110 
118 
20 

20 
12 
67 
01 

63 

127 

28 
02 
37 
10 
13 
78 
24 

21 

03 

10 
63 

147 
14 

22 
111 

58 
28 
30 

200 

90 

110 
37 
04 

1,403 

0.14 
.19 

.20 

.13 

.05 

.27 

.72 

.12 

.17 

.30 

.20 

.17 

.12 

.27 
,27 

.28 

.12 

.10 

.16 

.11 

.42 

0.12 
.21 

.23 

.13 

.01 

.17 

.93 

.08 

.23 

.20 

.32 

.22 

.20 

.32 

.30 

.20 

.15 

.11 

.16 

.17 

.38 

.30 

.30 

.46 

.22 

.21 

.25 

.18 

.18 

.19 

.18 

.20 

.32 

.19 

.28 

.00 

.10 

.00 

.13 

.24 

.12 

.61 

.13 

.16 

$1,210,888 
228,237 

24,381 
100,000 
116,641 
70,081 
12,349 
644,633 
200,896 
50,018 

20,124 
28,000 
171,147 
49,867 
27,046 

22,812 
229,004 
38,767 
42,700 

147,447 

27,983 

200,405 

38,056 
66,127 
100,083 
433,627 
19,321 
153,566 
64,304 

78,000 
11,112 

113,908 

11,053 
102,946 

374,072 
27,962 

20,602 
320,218 

159,117 
64,762 
104,366 

000,204 

463,383 

200,821 
60,810 
110,408 

17 .17 

$1,149,017 
219,398 

24,666 
101,083 
109,402 
74,842 
12,662 

607,484 
232,103 
44,730 

18,314 
24,911 
144,238 
41,843 
22,065 

18,888 
200,703 
36,173 
37,873 

133,747 

26,470 

171,085 

35,120 
48,245 
87,720 
425,002 
16,870 
133,363 
00,171 

04,663 
8,029 

00,091 

8,836 
87,250 

288,200 
24,001 

23,030 
240,272 

120,333 
44,941 
75,302 

567,746 

300,003 

177,742 
43,009 
100,724 

4,076,805 

$1,344,873 
240,090 

27,941 
100,320 
116,641 
87,208 
13.112 

760,889 
272,048 
61,333 

20,130 
28,322 
172,854 
50,210 
27.113 

23,100 
220,187 
38,770 
42,790 

147,618 

28,789 

202,040 

38,860 
66,480 
100,704 
093,740 
19,619 
160,085 
00,002 

78,204 
11,210 

115,005 

11,128 
103,037 

377,034 
27,084 

20,031 
323,010 

171,402 
06,061 
105,451 

671,901 

402,700 

200,102 
60,928 
117,303 

3,025,060 

$1,274,216 
232,377 

27,830 
105,284 
100,402 
80,001 
13,488 
705,825 
234,763 
46,212 

18,337 
26,100 
140,014 
42,068 
23,011 

19,057 
208,170 
36,185 
37,873 

136,112 

27,087 

172,580 

36,203 
40,581 
87,730 
089,633 
10,028 
136,380 
02,090 

04,506 
8,728 

00,045 

8,008 
88,037 

280,031 
24,088 

24,070 
241,473 

133,020 
67,865 
76,771 

670,704 

307,428 

170,300 
43,140 
107,440 

4,507,420 4,047,516 

90.0 
04.8 

87.3 
07.0 
100.0 
91.3 
94.2 
86.8 
99.0 
98.0 

99.9 
08.0 
99.0 
90.3 
90.7 

98.7 
99.9 
100.0 
100.0 

99.9 

97.2 

99.6 
97.6 
100.0 
02.6 
90.0 
08.4 
90.6 

00.9 
09.0 

00.1 

99.3 
99.0 

90.2 
00.9 

99.5 
99.1 

92.8 
83.0 
99.0 

08.3 

08.0 

08.0 
09.8 
99.2 

90.4 

90.2 
04.4 

88.2 
90.0 
100.0 
03.0 
93.1 
80.1 

99.9 
98.0 
08.8 
09.6 
00.8 

99.1 
99.3 
100.0 
100.0 

07.7 

90.1 

99.0 
97.3 
100.0 
01.8 
99.1 
98.5 
96.0 

99.9 
98.9 

09.1 

99.2 
90.1 

09.5 
90 

90.4 
99.5 

90.1 
77.7 
00.6 

08.4 

08.1 

99.1 
00.8 
90.3 

89.0 

$78 
56 

114 
94 
731 
113 
144 
78 
127 
136 

02 
103 
142 
148 
130 

100 
121 
117 
70 

178 

26 

71 

45 
127 
62 
60 
100 
238 
213 

461 
77 

278 

70 
352 

100 
103 

167 
229 

269 
260 
253 

310 

270 

350 
127 
101 

100 

$08 
00 

123 
86 
188 
97 
173 
56 
160 
151 

113 
104 
209 
149 
149 

140 
133 
123 

200 

20 

03 

44 
100 
40 
60 
166 
291 
360 

436 
73 

210 

111 
242 

162 
161 

152 
162 

170 
102 
102 

340 

301 

384 
94 
79 

11.3 
16.3 

12.3 
12.8 
2.3 
15.4 
7.2 
8.5 
12.5 
12.2 

11.8 
17.6 
11.0 
11.1 
11.0 

n.2 
10.8 
11.1 
26.3 

10.3 

13.8 

10.3 

25.6 
18.9 
21.1 
18.7 
12.8 
9.1 
6.4 

0.7 
22.7 

12.3 

0.4 
12.8 

19.6 
10.4 

29.0 
17.6 

17.3 
27.7 
9.0 

11.4 

17.0 

7.7 
9.3 
14.8 

14.4 

16.0 
16, 

12.1 
11.7 
24.2 
27.5 
6.7 
16.8 
12.3 
20.0 

13.6 
13.7 
7.8 
19.7 
14.6 

27.2 
17.7 
19.3 
32.0 

12.7 

10.2 

23.4 

20.3 
28.2 
19.2 
17.8 
12.0 
9.1 
3.6 

10.8 
27.4 

10.0 

0.0 
17.6 

30.2 
13.0 

29.1 
33.3 

40.4 
73.1 
8.8 

13.0 

21.1 

8.4 
12.3 
10.6 

$1,162 
487 

1,210 
2,176 
31,204 
1,667 
1,071 
1,430 
1,023 
776 

414 
801 

1,487 
921 
070 

1, 
1,604 
1,460 
009 

1,784 

150 

357 

190 
458 
460 
688 

i,in 
1 , — 
1,850 

17.2 

$1,130 
487 

1,231 
2,100 
30,166 
1,700 
1,043 
1,370 
043 
702 

403 
738 

1,333 
826 
614 

1,420 
1,463 
1,300 
1,017 

1,708 

146 

314 

181 
422 
372 
007 
964 

1,778 
1,803 

2,818 
2,788 

Oil 
2,032 
371 

2,300 
007 

4,098 
2,237 
2,260 

2,430 
2,016 
2,010 
888 

1,207 

612 
1,857 
1,673 
3,671 

1,660 

3,813 

4,421 

7,283 6,020 
1,040 1,843 

2,729 
2,r--

1,926 
363 

2,090 
034 

4,030 
2,080 
2,025 

2,276 
2,813 
1,""" 
831 

1,133 

476 
1,724 
1,621 
3,102 

1,477 

3,433 

4,284 

0,411 
38,786 
1,337 
1,017 
1,460 

6,400 4,618 438 
300 312 1,433 

1,038 

705 
2,320 

1,687 
820 

784 
1,003 

1,421 
1,690 
1,344 

2,012 

2,661 

1,374 
1,730 

831 
1,010 

1,761 

074 
2,080 

1,316 
749 

737 
1,666 

1,186 
1,364 
1,103 

1,868 

2,372 

1,250 
1,430 
786 

949 

934 

1,445 
837 

1,606 
2,436 

1,630 
1,616 

1,030 
1,226 
2,688 

1,641 

1,074 

I, 
886 

2,180 

6,373 
38,026 
1,260 
901 

1,301 

424 
1,310 

871 

1,311 
788 

1,401 
2,294 

1,477 
1,392 

1,751 
1,186 
2,278 

1,530 

1,827 

1,287 
800 

2,121 
2,086 2,660 

2,35 
1,04 

2,30 
3.32 
2,16 
4,78 
5,70 
2.33 
1.68 
1.06 

1,34 
1.62 
1.40 
1.01 
1,47 

3,13 
1.86 
1.46 
2,06 

1.41 

2.90 

1,02 

1 
2.40 
2.17 
2.06 
1.65 
1.43 
1.52 

1.08 
1.06 

1.00 

2.15 
1.00 

.90 

.86 

1.78 
.73 

1.02 
1.34 
.88 

1.33 

L04 

1.07 
1.94 
1.74 

2.04 

2.46 
2.00 

2.63 
3.83 
3.U 
4.30 
6.01 
2.48 
1.64 
1.83 

1.32 
1.83 
1.30 
2.17 
1.74 

3.37 
2.06 
1.60 
3.31 

1.63 

3.30 

1.98 

1.55 
2.49 
2.10 
2.00 
1.81 
1.23 
.94 

2.24 
1.00 

2.01 

2.00 
2.00 

.00 

.07 

1.01 
.86 

1.10 
1.69 
.06 

1.48 

1.10 

1.84 
2.26 
1.78 

2.13 
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crease of 7.2 percent was far in excess of the one-half 
of 1 percent rise in the gross charge-off reported by 
wholesalers. 

PERCENT 
140 

. UNDER ''50,000 'lOQOOO 'ZOOm '300000-'SOftOOO'1,000.000 . OVER 
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Figure 6.—Bad-Debt Loss Percentaees of Wholesalers by Sales Size Groups 
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Figure 7.—Bad-Debt Loss Percentages of Manufacturers by Sales Size 
Groups. 

In addition to the relatively large percentage increase 
in manufacturers' gross losses, their recoveries on 
accounts previously charged off were do^vn 10.2 per­

cent from $1,318,000 in 1938 to $1,183,000 in 1939, a 
percentage decline which also exceeded the 5.8 percent 
drop in wholesalers' recoveries over the same period. As 
shown in table 2, manufacturers' recoveries in propor­
tion to gross losses averaged 17.2 percent in 1938 and 
14.4 percent in 1939, or between 5 and 6 percentage 
points below the proportion of wholesalers' recoveries 
to gross losses in the same years. 

Deducting recoveries from gross losses gives net bad-
debt losses of reporting manufacturers totaling $6,343,-
000 in 1938 and $7,030,000 in 1939, a rise of ahnost 
11 percent. The 12 percent increase in manufacturers' 
net credit sales, however, served to hold the loss ratio 
for 1939 to the previous year's figure. 

It may be seen from table 2 that, while the average 
bad-debt-loss ratio for all reporting manufacturers 
remained unchanged in the past 2 years, loss percent­
ages in many of the individual industries showed con­
siderable change, with increases in some lines balancing 
decreases in others. The arrangement of broad in­
dustry groups according to losses sustained brings out 
no definite pattern with respect to durable and non­
durable goods or other classifications of industry. The 
iron and steel industry was lowest, with losses of less 
than one-tenth of 1 percent, followed by the nonferrous 
metals, food, paper, and motor-vehicle parts industries. 
Highest losses were found in the printing and publishing, 
chemicals, and forest-products industries, which aver­
aged losses of three-tenths of 1 percent, or more. 

Including the subgroups, liquor manufacturers experi­
enced the lowest relative loss in both 1939 and 1938. 
This may be due to the fact that many of their custom­
ers—distributors in those States governed by laws 
compelling wholesale sales for cash only—readily con­
vert goods into cash which can be passed on to the pro­
ducer, or it may result solely from the large size of their 
average account. Wineries, on the other hand, had the 
highest bad-debt-loss ratios in both years. 

Credit managers may find helpful, for purposes of 
individual comparison, the figures in table 2 showing, 
by industries, the proportion of credit sales, average 
number of accounts per firm and proportion written 
off, average gross loss per account written off, and 
proportion of recoveries to gross losses. 

Recoveries made by manufacturing jewelers are 
noted as extremely high, averaging over the 2-year 
period about 50 percent of the amounts written off as 
bad, while the average manufacturer of boots and shoes 
recovered only 4K percent of the gross charge-off over 
the 2-year period. As previously noted, the average 
recovery for all manufacturers was 14.4 percent of the 
gross charge-off in 1939 and 17.2 percent in 1938. 

Analysis of Losses by Size Factors. 

Wholesalers.—^Figure 6 and table 3 reveal a character­
istic inverse relationship between bad debts and size of 
busmess, with the largest losses bemg mcun-ed by 
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wholesalers with the smallest sales volume, and the 
ratios declining progressively with each lower sales-
volume group. A probable governing factor is that 
the larger companies have more complete credit depart­
ments and are in the most advantageous position to 
select as well as siipervise their credit risks. 

Figure 6 indicates that wholesalers in the lowest 
annual sales-volume classification, sales under $50,000, 
almost doubled their average loss per dollar of credit 
sales last year, with the ratio for the group advancing 
from 0.72 percent ui 1938 to 1.38 percent in 1939, the 
highest ratios recorded. Ratios for only a few Idnds of 
business in this lower sales classification could be shown 
in table 3, but in the majority of them a sharp advance 
in the loss percentage is noted. 

Two more of the eight size classifications, represent­
ing wholesale firms with annual sales of $100,000-
$200,000 and $300,000-$500,000, averaged shghtly 
higher losses in 1939. Elsewhere, moderate decreases 
are shown, except in the $50,000-$100,000 sales group, 
where the ratio dropped sharply from 0.86 percent in 
1938 to 0.69 percent in 1939, in contrast with the much 
higher losses averaged by firms with sales under 
$60,000. For both groups of firms with sales under 
$100,000, results may be conditioned by the compara­
tively small size and limited distribution of the samples. 

When bad-debt losses of wholesalers are grouped 
according to size of credit sales per account (fig. 8 
and table 5) the resultant pattern is similar to that for 
the sales-size groups, as demonstrated in figure 6. 
Firms averaging $250 or less per account reported the 
greatest loss, with the loss ratios declining for each 
successive increase in average size of account. All 
except the highest account classification, where the 
ratio remained unchanged at a point considerably 
below the general average for all wholesalers, showed 
reduced average losses from 1938 to 1939. 

The diminution of bad-debt losses with increasing 
size of business and size of sales per account was 
further borne out by the cross classification of these two 
factors (see table 7). When analyzing each sales-
volume size classification according to size-of-account 
groups, losses were generally reduced as the size factors 
increased in magnitude. 

Manujacturers.—Bad-debt losses of manufacturers 
classified by sales-size groups in figure 7 and table 4 
reveal the same inverse relationship between percent­
age of loss and sales volume as wholesale establish­
ments. Decreasing loss ratios vnih. each successive 
increase in sales volume is found to hold true in the 
principal industria,l groups and subgroups in table 4, 
although in all cases deviations from the general trend 
are found. 

Manufacturing firms in three groups representing 
annual sales up to $200,000 averaged higher losses in 
1939, with the relatively small group of firms having 
sales under $50,000 shoAving the largest loss ratios and 

the greatest increase in the ratio from 0.51 percent of 
credit sales in 1938 to 0.72 percent last year. A similar 
sharp advance was noted for the same sales-size group 
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Figure 8.—Bad-Debt Loss Percentages of Wholesalers by Average Credit 
Sales per Account. 
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Figure 9.—Bad-Debt Loss Percentages of Manufacturers by Average Credit 
Sales per Account. 

of wholesalers. One other group, including manufac­
turing firms with annual sales of $500,000 to $1,000,000, 
also increased their average loss slightly in 1939, leav-
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ing three groups with moderately lower average-loss ra­
tios for the year, and the largest firms, those having sales 
over $5,000,000, with no change in their average-loss ratio. 

Although the general-average loss percentage for 
manufacturers was much lower than that for whole­
salers in 1939, it is noted, in comparing the 1939 ratios 
in figures 6 and 7, that manufacturers' in the sales-
volume grotips from $500,000 to $1,000,000 and from 
$100,000 to $200,000 averaged a loss 2 cents higher per 
$100 of credit sales in 1939 than that for the same size 
groups of wholesalers. Furthermore, comparison of the 
$200,000-$300,000 sales-volume groups discloses that 
the manufacturers lost 8 cents more than the whole­
salers per $100 of credit sales last year. 

Analyzed according to average credit sales per ac­
count, as shown in figure 9 and table 6, loss ratios 
averaged by manufacturers range from high to low, 
following increased size of account. As in the com­
parison for wholesalers, shown in figure 8, firms in the 
highest account-size classification, which had the 
lowest average loss, disclosed no change in their ratio 
from 1938 to 1939. In other groups, however, manu­
facturers did not reveal the uniformly lower loss ratios 
shown by the account-size groups of wholesalers, with 
two of the remaining four groups of manufacturers 
averaging slightly higher losses in 1939. 

In connection with the previous observation that, 
despite lower general-average losses for all reporting 
firms, some groups of manufacturers classified by an­
nual sales volume averaged higher losses than corre­
sponding groups of wholesalers, comparisons of identi­
cal groups of wholesalei-s and manufacturers in tables 
5 and 6 show that all wholesalers in the size-of-account 
groups averaged higher losses than manufacturers in 
corresponding groups. 

The arrangement of manufacturers' bad-debt losses 
in table 7 by size of credit sales per account under 
size-of-business classifications is a further illustration of 
the inverse relation of losses to size of account also 
noted in a similar analysis for wholesalers in that table. 
In each size-of-account classification it is also observed 
that there was a progressive tendency for losses to de­
crease from the small to the large firms. No doubt the 
underlying cause would be found in the more rigid 
•credit supervision which can be established by firms 
of larger size. 
'Comparisons by Geographic Regions. 

Owing to the general nation-wide scope of operations, 
.as well as frequent inability to provide data classified by 
.geographic area, reports of manufacturers are not 
analyzed by region in this study. A regional com­
parison of the loss experience of wholesalers is shown, 
however, in table 8. 
Proportion of Accounts Written Off and Gross Loss per 

Account. 
In an earher section of this analysis, it was noted that 

wholesalers reported a fractional increase in average 

number of accounts per firm last year, while manu­
facturers, who have double the average number of 
accounts reported by wholesalers, disclosed an increase 
of almost 5 percent from 1938 to 1939 in average 
number of accounts per firm. Increased credit sales in 
1939, however, raised average credit sales on whole­
salers' accounts from $666 in 1938 to $707 in 1939, with 
average sales on manufacturers' accounts advancing 
from $949 to $1,016 for the respecMve years. 

Wholesalers.—^As shown in table 1, all reporting 
wholesalers charged off an average of 2.79 percent of 
their total number of accounts in 1939, representing a 
decrease from 2.89 percent of total accounts in 1938. 
Perhaps conforming to slightly larger credit sales per 
account in 1939, the average gross loss on wholesalers' 
accounts written off last year was $99, compared with 
$98 for 1938. 

Manufacturers.—Manufacturers similarly averaged a 
decrease in proportion of accounts written oft' from 
2.13 percent of total accounts in 1938 to 2.04 percent 
in 1939. However, with about the same average in­
crease in credit sales per account as was shown by 
wholesalers, manufacturers' average gross loss per ac­
count advanced to $100 in 1939 from $94 in the preced­
ing year. The higher average gross loss per account 
reported by manufacturers reflects, of course, the fact 
that, despite a smaller proportion of accounts written 
off in 1939, manufacturers' aggregate gross losses 
gained more than 7 percent last year, whereas whole­
salers' gross losses were up less than one-half of 1 
percent. 

Further data on percent of accounts written off and 
average gross loss per account by individual trades and 
industries will be found in tables 1 and 2. While 
aveiage credit sales per account has been noted as an 
important controlling factor in bad-debt-loss measure­
ment, percent of accoimts written off and average gross 
loss per account may be regarded as significant elements 
for further study and comparison. 

AGE ANALYSIS OF ACCOUNTS WRITTEN OFF 

In previous sections of tliis report it has been noted 
that the changes in bad-debt-loss ratios from year to 
year may reflect many types of relative movement in 
the several factors which enter into their computation. 
As an example of what may occur with no change 
whatever in the absolute dollar amount of the gross 
charge-off from one year to the next, variation in the 
magnitude of recoveries, or a normally anticipated 
change in credit-sales volume, will produce entirely 
different loss ratios between the two years. Without 
citing further illustrations, it may also be said that 
there are a great many combinations arising from 
relative changes in the magnitude of sales, gross 
losses, and recoveries, which can produce identical loss 
ratios. 
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This points to the fact that comparisons of bad-debt-
loss ratios, while representing generally accepted-rule-of 
thumb guides for loss comparisons, are apt to be mis­
leading unless each ratio carries with it a full explana­
tion of its basic components. Individual business firms 
cannot safely compare their own bad-debt-loss results, 
expressed in standard ratio form, unless they have all 
of the supplemental facts expressing percentage change 
in credit sales, gross losses, and proportion of recoveries. 

An additional element which is even more disturbing 
than those noted above with reference to standard 
bad-debt-loss measurement, is the factor of the com­
position of the total annual charge-oft' which, minus 
recoveries, is computed as a percent of the credit sales 
of the same year for determination of the loss ratio. 
The question is. What relation do accounts written off 
in a given year bear to the actual sales of that identical 
year? The assumption seems to have been that the 
relationship is precise, but the facts presented in this 
analysis do not contribute to that view. Rather, they 
disclose a fundamental wealmess of loss-ratio compu­
tation, and indicate that such ratios are more an ex­
pression of practical convenience than a sound analytical 
method. 

Briefly, the analysis for 1,890 wholesalers in figure 10 
reveals that only 45.2 percent of their gross charge-off 
in 1939 can be attributed to the credit sales of that year, 
against which the loss ratio is computed. For 1938, 
49.7 percent of wholesalers' gross losses arose from sales 
in the same year. Average figures for 1,319 manu­
facturers, also shown in figure 10, disclosed an even 
lower proportion of the charge-off, between 33 and 35 
percent, which could be allocated in 1938 or 1939 to 
current credit sales. 

The indication that wholesalers take more rapid 
action than manufacturers in the wiite-off of accounts 
probably may be attributed to conditions of greater 
relative mortality among their retail creditors. It 
should also be noted that the data for both wholesalers 
and manufacturers show that a larger proportion of the 
1938 charge-off is attributed to sales of that same year 
than is found to be the case with the analysis of current-
and prior-year distribution of the gross loss for 1939, 
despite the fact that there was some increase in the 
absolute amount of the gross write-off of both whole­
salers and manufacturers in 1939. This may indicate 
that there was delayed action until 1939 in the charge-
off of bad accounts acquired under the rising business 
conditions of 1937 and prior years, thus raising the 
proportion of the charge-off representing accounts 
more than 2 years old (i. e., accounts representing 
sales of 1937 and prior years) and lowering the propor­
tion of the current-year (1939) charge-off. 

Considering the factor of age of accounts charged 
off, as well as the other variables which form the basis 
of bad-debt-loss ratios, there is abundant evidence 
that these convenient loss indices are extremely 

deceptive. To secure an accurate bad-debt-loss per­
centage of sales for a given year would require delay 
in computation until aU accounts arising from sales of 
that year had either been collected or proved definitely 
to be uncollectible. Tliis might mean that corrected 
loss ratios could not be computed for a matter of years, 
or until the last accounts were charged off and final 

I nUCCNTAGi DISTRIBUTION OF 
1939 BAD DEBT LOSSES •

KIKEHTAGF DISmiBUTION OF 
1938 BAD DEBT LOSSES 
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Figure 10.—Age Analysis of Accounts Written off by Wholesalers and 
Manufacturers, 1939 and 1938. 

recoveries made on accounts which gradually worked 
out after a wiite-off. 

While perhaps a practical device from the accounting 
standpoint, the present standard method of carrying 
forward recoveries and delayed account write-off 
for computation with unrelated current-sales and 
cun*ent-loss figures leads to the utmost confusion as to 
exactly what comparative values the consequent loss 
ratios may have. Granting that the availability of 
figures on the various elements which compose the loss 
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ratios will be determined largely by expedient account­
ing methods, perhaps a practical solution for the future 
is to base comparisons of bad-debt-loss experience on 
changes in the absolute magnitude of separate items 
now entering into the ratio computations, but leaving 
the ratios as merely incidental elaborations. 

CREDIT TERMS AND BAD-DEBT LOSSES 

It is almost axiomatic that progressive liberality in 
credit granting is productive of higher losses. If it 
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Figure 11.—Range of 1939 Bad-Debt Losses of Wholesalers, Grouped Ac­

cording to Credit Terms. 

were not for the factor of credit management, this 
would probably be so self-evident as to reqiure no 
elaborate statistical preparation for measurement. 
However, accepting credit management as an element 
in the problem, the present study sets forth data re­
lating bad-debt losses of wholesalers and manufacturers 
to the credit terms which they usually offer to their 
customers. 

Basically, credit terms are made up of three factors, 
which, for the purposes of this study, are designated 
as (1) cash discount extended, (2) time in which cash 
discount may be taken, and (3) time at which net 
amount of invoice is due. In the tremendous maze of 
arrangements of credit terms reported by more than 
2,200 wholesalers, it was possible to classify within 
reasonable limits a total of 128 separate arrangements 
of credit terms, only 36 of which were reported by a 
sufficient number of firms to be of use in this study. 
The remaining 92 wholesalers' aiTangements of credit 
terms were reported by only one to three firms, or could 
not be classified. Classifications do not take into con­
sideration extra dating granted by some concerns, nor do 
they provide for any other than the terms most fre­
quently granted by a firm (i. e., "usual crecht terms" 
were reported). Despite this gi'eat diversity, the six 
terms most frequently used were employed by more 
than one-half the reporting wholesale concerns. 

Almost 1,500 manufacturers reported a total of 109 
separate arrangements of credit terms, of which 31 were 
reported by a sufficient number of firms to be used 
in the tables. The remaining 78 arrangements were 
represented by less than four firms, or could not be 
classified. As with wholesalers, despite the multitude 
of terms, the three arrangements used most frequently 
were employed by more than one-half the industrial 
companies submitting such information. 

Range of Losses by Classifications of Credit Terms. 

Considering the composition of credit terms as an 
abstract matter, the most evident measure of conserv­
atism or liberahty is the maximum period permitted 
for payment of the net invoice, after which date pres­
sure or penalties may be applied to force payment. 
The cash discount, and the period in which such dis­
count can be taken, may be viewed as in the nature 
of secondary inducements; although they, too, may ex­
press either conservative or hberal tendencies. As an 
illustration, 90 days net in a particular industry may 
be relatively hberal, but from one point of view the 
net period appears progressively more conservative if a 
cash discount is added for the sole purpose of inducing 
more rapid payment. Likewise, in the same case, 
shortening of the period in which cash discount can be 
taken is a further evidence of conservatism where such 
action is applied to hasten payment. But where these 
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Figure 12.—Range of 1939 Bad-Debt Losses of Manufacturers, Grouped 
According to Credit Terms. 

secondary features do not actuaUy contribute to more 
rapid collections, the extended net periods, plus high 
cash discounts and protracted periods in which dis­
count can be taken, run to the opposite hberal extreme. 

It must be granted, however, that the complex of 
arrangements of credit terms cannot be examined in a 
vacuum. Terms in real use may not only reflect 
evaluation of credit risk, but they may also reflect 
the desire to promote sales under conditions of severe 
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Table 3.—Proportion of Bad-Debt Losses to Credit Sales of Wholesalers, by Kinds of Business , Classified by Size of Establish­
m e n t s , 1939 and 1938 

Kind of business 

Clothing and furnishings (except shoes).--

Coal 

Dairy and poultry products 

Groceries and foods (except farm products). 
Full-line wholesale grocers 
Voluntary-group wholesale grocers 

Speoiaity-Une wholesale grocers 

Machinery, equipment, and supplies, ex-

Papsr and Its products.. 

Total 

Total of all groups 

Num­
ber of 

reports 

160 
17 
28 
40 
34 
0 

60 
61 

• 16 
108 
217 
89 
14 
76 
62 
20 
60 

480 
246 
110 
13 

103 
14 
10 

402 
132 
29 

163 
88 
36 
40 

66 
32 
20 
84 
11 

120 
11 
67 

'2,283 

1039 

0.63 
.18 
.34 
.32 
.33 
.18 
.33 
.28 
.44 
.27 
.24 
.27 
.17 
.34 
.33 
.39 
.25 
.30 
.32 
.33 
.06 
.20 
.60 
.47 
.30 
.36 
.16 
.40 
.69 
.50 
.35 

.60 

.18 

.22 

.40 

.18 

.19 

.64 

.33 

.31 

1038 

0.68 
.20 
.27 
.32 
.41 
.11 
.35 
.31 
.40 
.31 
.24 
.25 
.14 
.32 
.33 
.40 
.25 
.33 
.30 
.30 
.05 
.36 
.60 
.34 
.39 
.41 
.26 
.29 
.64 
.71 
.44 

.86 

.08 

.30 
.30 
.17 
.23 
.37 
.39 

.33 

Size groups (based on total sales for 1939) 

$6,000,000 and 

Num­
ber of 

reports 

1 
1 
1 

3 
3 

1 
4 
1 
1 

1 

1 
16 
4 
8 

3 

1 
0 
6 

2 
1 
1 

1 
3 
4 
3 

4 

66 

1030 

(') 

9' 
(') 

(1) 
0.11 

(0 

0) 

«24 
.31 
.32 

0) 

(') 
.34 
.20 

(•) 

8 
.16 

« 
.32 

.22 

over 

1938 

(0 

8 
(0 
0.12 
<'̂  
(') 

(') 

('") 
.34 
.28 
.43 

(0 

(0 
.27 
.28 

(') 

(') 
.14 

(•) 

.43 

.25 

$1,000,000 to $6,000,000 

Num­
ber of 

reports 

4 
6 

7 
10 
6 

34 
23 
11 
30 
48 
7 
2 
6 
9 
1 

11 
122 
66 
46 
8 

12 

1 
83 
48 
6 

10 
14 
6 
9 

4 
1 
6 

11 
2 

28 

8 

462 

1039 

0.30 
.12 

.17 
.34 
.14 
.38 
.36 
.44 
.22 
.32 
.24 

(') 
.27 
.40 

W 
.20 
.20 
.30 
.31 
.04 
.40 

0) 
.37 
.38 
.07 
.33 
.62 
.36 
.27 

1.00 
(•) 
.22 
.43 

(') 
.10 

.22 

.31 

1038 

0.70 
.10 

.18 

.62 

.13 

.43 

.30 

.49 

.26 

.29 

.16 
(') 
.16 
.28 

(0 
.21 
.31 
.27 
.30 
.04 
.43 

(') 
.36 
.41 
.10 
.23 
.42 
.83 
.32 

1.26 
(') 
.40 
.23 

(') 
.21 

.20 

.33 

$600,000 to $1,000,000 

Num­
ber of 

reports 

12 
3 
1 
2 
7 
1 

11 
9 
2 

26 
18 
17 
6 

12 
12 
2 

19 
118 
01 
44 
4 
0 

0 
86 
41 
4 

30 
10 
4 
0 

0 
2 
3 

22 
1 

38 
1 
0 

434 

Size groups (based on total sales for 1039) 

1030 

0.50 

(' 
(') 
.42 

(0 
.30 
.28 

P) 
.43 
.28 
.22 
.36 
.10 
.38 

(0 
.40 
.36 
.36 
.36 
.18 
.40 

.26 

.30 

.30 

.36 

.19 

.25 

.69 

.30 

.47 

|!i 
.26 

(0 
.17 

(') 
.16 .33 

1038 

0.63 

i 
(') 
.20 
.19 

(•) 
.46 
.26 
.28 
.35 
.24 
.43 

(0 
.35 
.30 
.34 
.26 
.13 
.28 

.39 

.40 
.46 
.48 
.26 
.64 
.32 
.38 

.77 
('} 
(') 
.26 

0) 
.21 

(0 
.11 
.34 

$300,000 to $600,000 

Num­
ber of 

reports 

23 
2 
6 
4 
3 
2 
8 
6 
2 

18 
20 
14 

12 
8 
4 
0 

100 
65 
20 

16 
1 
8 

60 
21 
6 

26 
16 
8 
7 

13 
2 
6 

16 
1 

23 

0 

380 

1030 

0.53 
0) 
.21 
.04 

('} 
(') 
.10 
.10 

(') 
.66 
.04 
.47 

.60 

.68 

.33 

.10 

.40 

.33 

.52 

1.27 
0) 
.67 
.53 
.62 
.37 
.36 
.76 
.60 
.62 

.72 
W 
.32 
.29 

(') 
.24 
.66 

.40 

1038 

0.73 

.20 

.73 
{') 
(') 

.22 

.20 
(') 

.64 

.34 

.64 

.60 

.41 

.32 

.32 

.36 

.32 

.47 

.42 
(') 

.20 

.60 

.77 

.84 

.30 

.73 

.83 

.81 

.82 
(0 

.66 

.22 
(') 

.32 

.46 

.40 

Kind Of business 

Faints and varnishes 
Clothing and furnishings (except shoes) 
Shoes and other footwear 

Groceries and foods (except farm products).. 

Beer 

Plumbing and heating supplies 

Machinery, equipment, and supplies, ox-

Total 

$200,000 to $300,000 

Number 
of re­
ports 

17 
6 
3 
5 
6 

4 
4 

0 
14 
10 
3 

16 
6 

5 
48 
30 

1 
1 

16 
2 

62 
0 
6 

20 
18 
3 
8 

0 
3 
2 

12 

11 
2 

10 
262 

1039 

6.64 
.30 

(') 
1.42 
.50 

.33 

.33 

.41 

.45 

.53 

.60 

.10 

.39 

.37 

.30 
<') 
(') 

.44 
O 

.68 

.63 

.06 

.56 
1.13 

(') 
.66 

.09 
(') 
(•) 

.31 

.16 
0) 

.60 

.40 

1038 

0.74 
.17 

(•) 
1.16 
.96 

.03 

.03 

.48 

.60 

.41 
(') 

.44 

.44 

.70 

.47 

.37 

.72 
(') 

.68 
1.04 
.32 
.66 
.60 

(•) 
1.11 

.16 
(0 
(0 

.33 

.40 
(0 

.31 

.54 

$100,000 to $200,000 

Number 
of re­
ports 

43 

6 
12 
6 

6 
6 

16 
27 
16 
1 

16 
0 
8 
6 

42 
16 

26 
6 
1 

56 
3 
6 

28 
10 
10 
6 

17 
17 
3 
0 
1 

11 
3 
8 

343 

1930 

0.61 

1.29 
.49 
.40 

.10 

.10 

.66 
.60 
.37 

W 
.31 
.62 
.70 

1.25 
.43 
.34 

.61 

.76 
(') 

.68 
(') 

.43 

.33 
1.12 
1.11 
.33 

. .38 
.27 

(') 
.25 

(') 
.13 

(') 
.23 .63 

1038 

0.60 

.82 

.71 

.72 

.43 

.43 

.63 
.50 
.34 

(0 
.32 
.04 
.78 

1.22 
.66 
.34 

.72 

.62 
(') 

.66 
O 

.18 

.38 

.63 

.90 

.40 

.31 

.19 
(') 

.16 
(•) 

.10 
(') 

.33 

.62 

$50,000 to $100,000 

Number 
of re­
ports 

38 
1 
8 
8 
2 

1 
1 

7 
0 

13 

13 
4 
4 
3 

23 
8 

15 
3 
2 

31 
3 
2 

16 
10 
2 
1 

8 
0 

8 
2 
2 
4 
6 

106 

1930 

0.60 
(') 

1.34 
.00 

(') 

li] 
.47 
.88 
.76 

.76 

.38 

.81 
(') 

.07 
1.02 

.94 
('} 
(') 

.46 
(') 
« 

.46 

.40 

0) 

.40 

.60 

1.41 
(') 
(') 

.63 
• 07 
.60 

1038 

0.74 
(0 
2.44 
.62 

(') 

[li 
.66 
.57 
.61 

.61 

.30 

.37 
(0 
1.40 
.06 

1.06 

.81 
^'} 
(0 

.60 
1.21 

(•) 

.27 

.24 

1.68 
('} 
{') 

.60 
1.20 
.80 

Under $60,000 

Number 
of re­
ports 

10 

3 
1 

2 
3 
2 

2 
3 
1 
2 

12 
6 

7 
2 

11 
1 
2 
7 
1 
2 

8 
1 

4 

4 
1 
6 

87 

1039 

0.81 

|!1 

13 

1.62 
1.48 

1.70 
« 

.60 
(') 
(') 

.66 

2.14 
(') 

.36 

.65 
(') 
4.80 

1 1.38 

1938 

0.91 

(') 
(0 

(') 
(' 
(•) 

(') 
0 
(') 
(') 

.74 
1.04 

.61 
(') 

.30 
(') 
1 

.11 
(') 
(') 

0 
(') 

.90 

.68 
(') 

1.87 
1 .72 

1 Bad-dobt-loss percentages not shown for samples of fewer than four firms. 
> Multiple-unit firms which could not give brcalc-downs by houses are included in grand totals but not in size-group olassiflcatlons. 
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competition. From the latter angle, higher cash dis­
counts with the objective of promoting sales represent 
increasing liberality, and not conservatism in the 
interest of promoting collections. Consequently, with 
terms of payment in some measure expressing an 
appraisal of credit risk in the interest of collections on 
the one hand and a sales-promotion device on the other, 
it would be virtually impossible to array all combina­
tions of credit terms, from conservative to liberal, to 
indicate the precise importance of each of the three 
components within each combination of terms. 

Recognizing these complications and the fact that 
this study seeks only to determine any possible con­
nection between losses and credit terms, the obvious 
alternative is to array average losses from high to low 
by groups of firms having uniform terms to see if there 
is any consistent tendency in the terms as the losses 
progressively increase. This arrangement for whole­
salers is shown in figure 11 and for manufacturers 

in figure 12, based upon data presented in tables 13 
and 14. 

Neither of these presentations provides sweepingly 
conclusive evidence of a dhect and progressive relation­
ship between liberality in one or more of the terms 
components and the range of losses from low to high 
brackets. To a noticeable extent, however, and par­
ticularly in the data for wholesalers, the highest loss 
groups suggest a long net period as a basic factor, and 
possibly hberal time permitted to discount. Con­
servative terms are also noted at the low loss range for 
wholesalers, but fairly liberal terms are foimd in the 
corresponding loss range of the data for manufacturers, 
for whom the relation between terms and losses is by 
no means so well defined. Possibly a clearer case for 
high losses resulting from liberal terms, and vice versa, 
could be shown in this type of analysis by securing 
larger samples than are given at present for many of 
the groups of both wholesalers and manufacturers. 

Table 4.—Proportion of Bad-Debt Losses to Credit Sales of Manufacturers, by Industries, Classified by Size of Establishment, 
1939 and 1938 

Industry 

Total of all groups 

Num­
ber of 

reports 
1039 1938 

Size groups (based on total sales for 1930) 

$6,000,000 and over 

Num­
ber of 

reports 
1039 1038 

$1,000,000 to $5,000,000 

Num­
ber of 

reports 
1039 1038 

$500,000 to $1,000,000 

Num­
ber of 

reports 
1939 1938 

$300,000 to $600,000 

Num­
ber of 

reports 
1039 1038 

Food and kindred products, total. . . 
Oonrootlonory 
Flour, cereals other grain-mill prod­

ucts 
Meatpacking 
Distilled liquors 
Malt liquors -
Wine 
Other food products 

Textiles and their products, total 
Clothing, men's, except hats 
Clothing, women's, except millinery-. 
Knit goods 
Other textile products 

Forest products, total 
Furniture 
Lumber, timber, and other miscel­

laneous forest products 
Paper and allied products, total 

Paper: Writing, book, etc 
Wax paper 
Paper boxes, and otbor paper products. 

Printing, publishing, and allied industries. 
Chemicals and aliiod products, total 

Pharmaceuticals and proprietary med­
icines 

Paints and varnishes 
Other chemical products 

Petroleum products 
Rubber products 
Leather and its products, total 

Boots and shoos 
Leather: Tanned, curried, and finished. 
Other leather products 

Stone, clay, and glass products, total 
Illuminating glassware (globes, 

shades, reflectors, etc.) 
Other stone, clay, and glass products.. 

Iron and steel and tnolr products, total 
Hardware 
Stoves, ranges, steam boating appa­

ratus 
Other iron and steel products.. 

Nonferrous metals and their products, 
total.. 

Jewelry and Jewelers' supplies 
Other nonferrous metals 

Machinery, not Including transportation 
equipment, total 

Electrical machinery, apparatus and 
supplies 

Other machinery, apparatus, and sup­
plies 

Motor-vohiclo parts 
Miscellaneous industries 

Total _ 

373 
108 

22 
24 
10 
20 
10 
110 
118 
20 
20 
12 
67 
61 
33 

28 
82 
17 
12 
63 
63 
127 

28 
62 
37 
10 
13 
78 
24 
33 
21 
63 

10 
63 

147 
14 

22 
111 

68 
28 
30 

200 

90 

110 
37 
64 

1,403 

0.14 
.10 

.20 

.13 

.05 

.27 

.72 

.12 

.17 

.30 

.26 

.17 

.12 

.27 

.27 

.28 

.12 

.10 

.16 
.11 
.42 
.31 

.24 

.67 

.20 

.24 

.14 

.10 

.17 

.16 

.17 

.26 

.21 

.26 

.09 

.16 

.26 

.07 

.15 

.16 

.16 

.10 

.00 

.17 

0.12 
.21 

.23 

.13 

.01 

.17 

.03 

.08 

.23 

.20 

.32 

.22 

.20 

.32 

.36 

.26 

.15 

.11 

.16 
.17 
.38 
.30 

.30 

.45 

.22 

.21 

.25 

.18 

.18 

.19 

.18 

.20 

.32 

.19 

.08 

.12 

.28 

.06 

.10 

.00 

.13 

.24 

.12 

.61 

.13 

.16 

0.11 
.13 

(0 
.10 
.11 

(') 

.10 
(') 
.11 

(•) 

«11 

.11 

".'is' 

<•'} (0 
.10 
.24 

.08 
W 
.13 

(') 

(0 
.06 

W 

(') 
.06 

.12 

«13 

.10 

.00 

.61 
(') 
.13 

0.08 
.15 

.12 

.01 
(') 

.00 

.20 
(') 

(') 

.12 

.19 

8 
.00 

(') 
.16 

(') 

(•) 
.03 

(') 
(0 
.03 

.03 
(') 
.06 

.20 

.10 

.63 

% 
.17 141 .13 .13 431 

0.20 
.10 

.14 

.16 

"68 
.28 
.20 
.22 
.33 
.22 
.20 
.10 
.13 
.14 

(') 
.12 

(•) 
.17 
.09 
.43 

.20 

.61 

.20 

.15 

.14 

.22 

.33 

.13 
(') 
.36 

.10 

.39 

.14 

.22 

.21 

.11 

.19 

.17 

.20 

.22 

.18 

.25 

.12 

.17 

.21 

0.21 
.17 

.21 

.13 
(') 
.36 
.64 
.10 
.23 
.30 
.26 
.20 
.10 
.20 
.24 

(') 
.20 

(') 
.17 
.18 
.38 
.32 

.27 

.36 

.30 

.04 

.12 

.28 

.30 

.20 
(') 
.34 

.20 

.36 

.12 

.23 

.26 

.07 

.25 

.13 

.36 

.33 

.17 

.63 

.15 

.16 

.23 

30 

16 

23 
6 
8 

287 

0.40 

(0 
.31 

.14 

.27 

.27 

.35 

.18 

.29 

.34 

.17 

.24 

.06 
(') 
.32 
.44 

.60 

.82 

.68 

.20 

.36 

.30 

.11 

.36 

(') 
.38 
.16 

(') 
(0 
.12 

.22 

.27 

.10 

.26 

.18 

.40 

.61 

.36 

0.33 
.40 

(') 
.28 

.14 

.37 

.67 

.36 

.17 

.41 

.52 

.10 

.20 

.10 

?̂47 
.36 
.62 

.47 

.66 

.20 

ti. .26 
.30 
.17 
.27 
.20 

(0 
.31 
.30 

(') 

(0 
.33 

.33 

.31 

.33 

.24 

.19 

.27 

.13 

.64 

.34 180 

0.49 
.45 

.41 

.62 

.40 

.67 

.72 

.40 

1.06 
.22 

|:i 
.23 
.34 
.61 

(') 
.60 
.66 

(0 
.42 

.60 

% 
.10 

(') 

(0 
.16 

.44 
(') 
.35 

.18 

.66 

.16 

.36 

.36 

.28 

.61 

.33 

.60 

.43 

.21 

.64 

8 
74 

.16 

.64 

« . .60 
.47 

(') 
1.03 

?1 
.63 

('), 
.62 
.13 

(0 

(') 
.12 

« 
.12 
.13 

.30 

.23 

.56 

.26 

.45 

.45 

' Bad-debt-loss percentages not shown for samples of fewer than four firms. 
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Table 4.—Proportion of Bad-Debt Losses to Credit Sales of Manufacturers, by Industries, Cl&ssified by Size of Establishment, 
1939 and 1938—Continued 

Size groups (based on total sales of 1039) 

Industry 
$200,000 to $300,000 

Number 
of re­
ports 

1039 1038 

$100,000 to $200,000 

Number 
of re­
ports 

1930 1938 

$50,000 to $160,000 

Number 
of re­
ports 

1030 1938 

Under $60,000 

Number 
of re­
ports 

1939 1938 

Food and kindred products, total 
Contootionory , 
Flour, cereals, other grain-mill products. 
Meatpacking 
Distilfod liquors.. 
Malt liquors. — 
wine 
Other food products 

Textiles and their products, total 
Clothing, men's, except hats — 
Clothing, women's, except milllnory 
Knit goods 
Other toxtilo products 

Forest products, total 
Furniture 
Lumber, timber, and other miscella­

neous forest products 
Paper and allied products, total 

Paper: Writing, book, oto_ 
Wax paper 
Paper boxes, and other paper products. 

Printing, publishing, and allied industries. 
Chemicals and allied products, total. . 

Pharmaceuticals and proprietary modl-
oines 

Paints and varnishes 
Other chemical products 

Petroleum products 
Rubber products.. 
Leather and its products, total 

Boots and shoes 
Leather: Tanned, curried, and finished. 
Other leather products 

Stone, clay, and glass products, total 
Illuminating glassware (globes, shades, 

reflectors, etc.) 
Other stone, clay, and glass products.... 

Iron and steel and their products, total 
Hardware -
Stoves, ranges, steam boating apparatus 
Other iron and steel products. -

Nonferrous metals and their products, total. 
Jewelry and jewelers'supplies 
Other nonferrous motals 

Machinery, not inoluding transportation 
equipment, total 

Elootrical machinery, apparatus and 
supplies 

Other machinery, apparatus, andsup-
plles 

Motor-vehicle parts -
Mlscdlancous industries 

0.71 
.33 

(') 

0.61 
.39 

(') 

0.42 
.30 

(') 
0.54 
.38 

(') 

0.59 
.67 

(') 

0.70 
.76 

(') 

0.43 
.48 

0.20 
.24 

(') 
1.66 
2.68 
.47 
.60 

«.32 

«.37 
1.00 
.66 
.64 

«.70 

8 .49 
.36 
.47 

tl .62 
.42 
.50 

1.24 
[!1 [ii 

(') (') 

.64 
.82 

(•) 
.13 (') 

(0 
.11 

(•) 

.25 
1.02 

(') 
1.70 
.07 

(0 

.35 
1.46 

(') 
1.63 
0 

(') 
.16 
.32 
.06 

.07 

.45 

.06 

CO. 
.73 

(') 
('), 
( ' ) • ' 

(0 
.19 (') .24 

Total. 

.10 
(') .06 (') 

.17 

.40 

126 

('). .01 
.00 

« . 

.43 

.60 

.82 

(') 
.70 

(') 

(') 
.68 

.34 

.52 

.62 

W 

.64 
1.18 

(') 
.62 

.10 

.30 

.60 

.76 

.68 

.49 

8. 

.11 

.65 

.63 

.76 

.73 

.31 

(') 
1.23 

(') 
(') 

8. 
.61 

(') 
1.11 

« 
(') 

(') (') 

.84 

.66 
(0 

1 
(0 

.12 

(') (') 

.31 

(') 

177 

29 

0 
1.14 
.40 

t^ 
.20 
.76 
.74 

(') 
.63 

.49 

.66 
(') .68 

.55 

8 
.26 

(') 

('), 

[!( 
.17 
.57 
.80 

(') 
.33 

.10 

.43 
I 

.53 
(0 

.61 87 

.16 
2.26 

1.03 
.04 

(') 
.70 .65 

(') 
.77 

(0 
...... 
(') 

(') 

t^ 
o 
( ' ) • 

28 
( ' ) • ' 

.23 

.22 

.42 

1!) 
.86 

(') 
.1 

(') 
.44 

.09 

.26 

.34 

1.00 

(') 
2.03 

«.30 

.66 

2 
6 
l' 
i 
2 
2 
1 
1 

('). 
.20 

55 

2.49 

(') 
.16 

.72 

(') 

v> 

.46 

.61 

1 Bad-debt-loss percentages not shown for samples of fewer than four firms. 

Analysis of Losses by Individual Terms Factors. 
An analysis of bad-debt losses by groups of whole­

salers and manufacturers classified according to each 
of the three elements composing terms is presented in 
figures 13 and 14, which are based on the data in 
table 15. The two sections of both charts which 
classify losses according to cash discount and accordiog 
to period for payment of net amount of invoice reveal, 
with some imperfections, a tendency for larger losses 
to follow higher cash discounts and longer terms. 

As terms arrangements quote both discoimt and net 
period, it iS evident that both factors cannot be domi­
nant. Presumably, therefore, because of similarity in 
the scaling of losses in the classifications for each factor, 
the charts disclose that when one of these two factors is 
liberal, the other is also inclined to be. However, in 
the center sections of the charts, presentiug losses classi­
fied according to time in which discount may be taken, 
the groups do not follow the loss trend visible in the 
upper and lower sections. Consequently, it may rea­

sonably be assumed that this particular element can 
be more readily eliminated as a factor controlling 
losses than either of the two remaining components of 
terms. 

In the wholesale data, there is indication that up to 
a certain point increased losses reflect progressive 
liberality in all three factors, but this.is scarcely evident 
in the data foir manufacturers. Beyond a 15-day period 
allowed for discount, it would appear that the more 
liberal limits of this element are associated with rela­
tively conservative cash discounts and are probably 
fairly close to the final net periods of individual terms 
arrangements. Supplementary information on this 
problem is presented in tables 16 and 17, where terms 
are listed under each industry and trade according to 
prevalence of use. 

Importance of Credit Management. 

In the main, the relation of credit terms to bad-debt 
losses indicates that, although liberality in terms is a 
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definite factor contributing to losses, it is not an uncon­
trollable factor. If credit terms were dictated wholly 
by the desire of the customer or in the expedient interest 
of sales promotion, much more clear-cut evidence of 
progressively higher losses with each successive move 
away from conservatism would undoubtedly be shown. 
In contrast to this, the less precise relationship foimd 
in actual business is unquestionably the result of credit 

management and the constant supervision of accounts 
to make credit terms conform to appraisal of risk. The 
possibilities inherent in credit management are such 
that the wide scale of terms arrangements need not 
produce any more than the irreducible minimum of 
losses at one extreme or the other, for each of the multi­
tude of terms arrangements could be adapted to its 
appropriate use. 

Table 5.—Proportion of Bad-Debt Losses to Credit Sales of Wholesalers, by Kinds of Business, Classified According to Average 
Credit Sales Per Account, 1939 and 1938 

Khid of business 

Coal 

Furniture and housefurnisbings 

Groceries and foods (except farm products) 

Specialty-line wholesale grocers 

Machhiery, equipment, and supplies, except 

Total 1 

Total of all groups 

Num­
ber of 
reports 

160 
17 
28 
40 
34 
0 

06 
61 
16 

168 
217 
89 
14 
76 
52 
20 
56 

480 
246 
110 
13 

103 
14 
10 

402 
132 
29 

153 
88 
30 
40 

06 
32 
20 
84 
U 

120 
11 
57 

2,283 

1039 

0.53 
.18 
.34 
.32 
.33 
.18 
.33 
.28 
.44 
.27 
.24 
.27 
.17 
.34 
.33 
.30 
.26 
.30 
.32 
.33 
.06 
.29 
.60 
.47 
.39 
.36 
.16 
.40 
.50 
.60 
.36 

.00 

.18 

.22 

.40 

.18 

.10 

.64 

.33 

.31 

1038 

0.68 
.20 
.27 
.32 
.41 
.11 
.36 
.31 
.40 
.31 
.24 
.26 
.14 
.32 
.33 
.40 
.26 
.33 
.30 
.30 
.06 
.36 
.50 
.34 
.30 
.41 
.20 
.20 
.54 
.71 
.44 

.85 

.08 

.30 

.39 

.17 

.23 

.37 

.30 

.33 

Average credit sales per account (based on 1939 figures) 

Firms averaging 
$1,000 or more 
per account 

Num­
ber of 

reports 

4 
3 
1 
6 
9 
8 

40 
30 
10 
21 
60 
36 
0 

29 
13 
1 

36 
240 
118 
83 
12 
27 
1 
7 

73 
13 
3 

24 
33 
9 

18 

17 
2 
8 

18 
4 

34 
1 

11 

670 

1039 

0.39 

.11 

.28 

.18 

.34 

.29 

.44 

.18 

.20 

.16 

.09 

.22 

.24 
(') 
.22 
.20 
.30 
.26 
.06 
.20 
(') 
.46 
.41 
.21 
(') 
.61 
.62 
.34 
.38 
.78 
(') 
.34 
.26 
.16 
.19 
(') 
.26 
.26 

1938 

0.27 

.13 

.28 

.12 

.40 

.34 

.61 

.20 

.20 

.13 

.00 

.18 

.26 
(') 
.23 
.26 
.27 
.28 
.05 
.26 
(•) 
.36 
.20 
.23 
(') 
.20 
.47 
.38 
.48 
.00 
(') 
.50 
.46 
.14 
.17 
(') 
.40 .20 

Firms averaging 
from $750 to $1,000 

per account 

Num­
ber of 

reports 

0 
1 

3 
2 

14 
11 
3 

11 
27 
17 

17 
4 
3 
6 

78 
62 
18 

8 
2 
2 

53 
19 
2 

13 
19 
6 
5 

7 

2 
0 

22 

3 

283 

1939 

0.18 
(') 

8 
.28 
.24 
(') 
.37 
.60 
.01 

.61 

.20 
(0 
.40 
.28 
.20 
.31 
.62 

.26 

.21 
(') 
.30 
.52 
.05 
.34 
.07 

(') 
.48 
.18 

(0 
.32 

1038 

0.44 
(') 

i:i 
.20 
.20 
(') 
.41 
.43 
.62 

.62 

.68 
(') 
.33 
.29 
.20 
.39 

.37 

.38 

.36 
(') 
.30 
.66 
.11 
.46 

.62 

(') 
.20 
.27 

(') 
.30 

Fhrms averaging 
from $500 to $750 

per account 

Num­
ber of 

reports 

17 
3 
2 
8 
6 
1 
1 
1 

18 
19 
16 
3 

13 
12 

8 
69 
34 
12 
1 

22 
6 
3 

86 
33 
7 

20 
17 
8 
4 

6 
2 
6 

11 
2 

20 

7 

343 

1939 

0.66 

.00 

.46 

.19 

.38 

.36 
(0 
.43 
.49 
.48 
.45 
.51 
.62 
(') 
.30 
.31 
(') 
.61 
.64 
.29 
.10 
.60 

1.20 
.07 

.33 
O 
.21 
.10 

% 
.27 

.30 

1038 

0.83 

1.08 
.64 

i 
.22 
.46 
.39 
(') 
.48 
.31 
.28 
.62 
.41 
.66 
(') 
.40 
.73 (')„ .40 
.66 
.35 
.34 
.61 

1.00 
.26 

.01 

('I 
.18 
.12 (''„ .22 
.39 

.42 

Fh:ms averaging 
from $250 to $600 

per account 

Num­
ber of 

reports 

04 
4 

10 
12 
12 

7 
6 
2 

31 
21 
11 
2 
0 
9 
6 
6 

68 
32 
5 

21 
5 
4 

105 
46 
6 

42 
12 
6 
6 

20 
0 
3 

17 
2 

23 
4 

12 

404 

1939 

0.67 
.26 
.26 
.29 
.63 

.36 

.41 
(') 
.31 
.60 
.24 
(') 
.22 
.61 
.70 
.40 
.44 
.37 
.63 
.61 
.40 
.58 
.33 
.33 
.22 
.36 
.60 
.23 
.31 

.80 

.10 
(') 
.70 
(') 
.22 

1.18 
.40 

.42 

1038 

0.60 
.30 
.47 
.39 
.81 

.39 

.62 
(') 
.29 
.44 
.23 
(') 
.26 
.30 
.02 
.71 
.63 
.40 
.85 
.38 
,22 
.30 
.37 
.37 
.18 
.44 
.40 
.47 
.36 

.87 

.01 
(') 
.44 
(') 
.28 
.30 
.30 
.44 

Firms averaging 
under $260 
per account 

Num­
ber of 

reports 

06 
6 

16 
12 
6 

4 
4 

27 
16 
10 
3 
7 

14 
10 
1 

36 
0 
1 

26 
1 
3 

85 
22 
11 
46 
7 
8 
8 

10 
19 
2 

20 
3 

16 
6 

24 

440 

1939 

0.64 
.36 

1.21 
.86 
.32 

.33 

.33 

.67 

.70 

.03 
(') 
.60 
.49 
.46 
(') 
.51 
.57 
(') 
.70 

.50 

.69 

.23 

.46 

.64 

.33 

.66 

.73 

.46 
(') 
.30 
(') 
.22 
.68 
.46 
.50 

1038 

0.77 
.20 

1.10 
.60 
.64 

.40 

.40 

.57 

.51 

.70 
(') '41 

.58 

.50 
(') .73 
.82 

(') 
.98 

.71 
1.16 
.77 
.40 
.36 
.04 
.63 

.49 

.12 
(') 37 
(') .26 

.91 

.41 

.67 

> Bad-debt-loss percentages not shown for samples of fewer than four firms. 
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Table 6.—Proportion of Bad-Debt Losses to Credit Sales of Manufacturers, by Industries, Classified According to Average 
Credit Sales per Account, 1939 and 1938 

Industry 

Flour, cereals and other grain-mill prod-

Moat packing , 
Distilled liquors 

Wine 

Clothing, women's, except millinery 

Lumber, timber, and other miscellaneous 

Paper: Writing, book, etc-
Wax paper 
Paper boxes and other paper products 

Printing, publishing, and allied Industries 

Pharmaceuticals and proprietary medi-

Petroleum products 
Rubber products 

IllumlnatlDg glassware (globes, shades, 

other stone, clay, and glass products 
Iron and steel and their products, total 

Stoves, ranges, steam heating apparatus... 

Nonferrous metals and their products, to ta l . . . 

Mochlnery, n o t including transportation 
equipment, total. . 

Electrical machinery, apparatus, and 

Other machinery, apparatus, ond sup­
plies 

Total 

Total of all groups 

Num­
ber of 

re­
ports 

373 
108 

22 
24 
10 
20 
10 

110 
118 
29 
20 
12 
67 
01 
33 

28 
82 
17 
12 
63 
63 

127 

28 
62 
37 
19 
13 
78 
24 
33 
21 
63 

10 
53 

147 
14 
22 

111 
58 
28 
30 

200 

00 

110 
37 
64 

1,403 

1930 

0.14 
.19 

.20 

.13 

.06 

.27 

.72 

.12 

.17 

.30 

.20 

.17 

.12 

.27 

.27 

.28 
.12 
.10 
.10 
.11 
.42 
.31 

.24 

.67 

.20 

.24 

.14 

.10 

.17 

.16 

.17 

.26 

.21 

.26 

.00 

.15 

.26 

.07 

.16 

.10 

.16 

.19 

.09 

.30 

.13 

.18 

.17 

1038 

0.12 
.21 

.23 

.13 

.01 

.17 

.03 

.08 

.23 

.20 

.32 

.22 

.20 

.32 

.30 

.20 

.16 

.11 

.16 

.17 

.38 

.30 

.30 

.46 

.22 

.21 

.26 

.18 

.18 

.10 

.18 

.20 

.32 

.19 

.08 

.12 

.28 

.00 

.10 

.00 

.13 

.24 

.12 

.61 

.13 

.15 

.17 

Average credit sales per account (based on 1939 figures) 

Firms averaging 
$1,000 or more 

per account 

Num­
ber of 

re­
ports 

120 
21 

11 
22 
10 
16 
10 
37 
42 
10 
4 
3 

26 
23 
11 

12 
41 
6 
6 

31 
10 
31 

3 
15 
13 
8 
6 

63 
18 
31 
4 

38 

3 
36 
82 
4 
9 

60 
30 
14 
10 

104 

45 

69 
17 
19 

035 

1030 

0.12 
.11 

.13 

.13 

.05 

.25 

.97 

.10 

.08 

.16 

.26 
(') 
.07 
.14 
.23 

.08 

.10 

.09 

.16 

.10 

.44 

.18 

w 
.34 
.18 
.30 
.16 
.13 
.11 
.16 
.13 
.24 

W 
.24 
.07 
.12 
.10 
.06 
.13 
.12 
.14 

.18 

.08 

.43 

.04 

.08 

.14 

1938 

0.09 
.17 

.20 

.13 

.01 

.15 

.86 

.07 

.19 

.22 

.39 
« 
.19 
.22 
.28 

.18 

.13 

.09 

.00 

.15 

.47 

.23 

(') 
.44 
.21 
.18 
.14 
.16 
.12 
.19 
.02 
.10 

(') 
.18 
.07 
.11 
.19 
.05 
.09 
.03 
.11 

.23 

.10 

.65 

.00 

.09 

.14 

Firms averaging 
from $760 to $1,000 

per account 

Num­
ber of 

re­
ports 

20 
12 

3 
2 

1 
11 
0 
3 
2 

1 
8 
4 

4 
7 

5 
2 
3 
7 

4 
3 

3 
3 
2 
1 

6 

1 
6 

12 
2 
2 
8 
7 
3 
4 

18 

8 

10 
4 
8 

121 

1030 

0.16 
.17 

.21 

(') 
.60 
.37 
.00 
.00 

.07 

.34 

.61 
(0 

1 
.62 

.67 

.07 

[I] 
.06 
.17 

« 
.18 

.36 

.31 

.38 

.43 

.46 .22 

1038 

0.20 
.10 

.36 

(') 
(0 
.63 
.46 

.01 

.11 

.08 

.10 

.12 
(') 

8 
8 
.34 

.31 

.10 

t^ 
.01 
.20 
(') 
.26 

.43 

.36 

.47 

.30 

.13 

.19 

Firms averaging 
from $500 to $760 

per account 

Num­
ber ol 

re­
ports 

38 
18 

4 

2 
2 

12 
10 
3 
3 
3 

10 
0 
6 

3 
8 
2 

6 
4 

16 

1 
11 
4 
4 
1 
1 
1 

6 

1 
4 

21 
4 
2 

15 
0 
3 
3 

30 

16 

16 
6 
6 

174 

1030 

0.24 
.16 

.03 

8 
.17 
.28 

ii 
.33 
.40 
.30 
(0 
.09 
(') 
.09 
.29 
.81 

(') 
1.19 
.13 
.10 

i 
.30 

(0 
.20 
.10 
.44 
(1) 
.16 
.78 

.22 

.27 

.10 

.48 

.31 

.22 

1038 

0.21 
.14 

.36 

8 
.18 
.22 

\ 
.21 
.44 
.40 
(') 
.10 

w 
.16 
.20 
.44 

(0 
.62 
.12 
.19 

(') 

.39 

(') 
.61 
.09 
.21 
W 
.07 
.43 
!') 
(') 
.28 

.34 

.23 

.44 

.43 

.23 

Firms averoging 
from $260 to $600 

per account 

Num­
ber of 

re­
ports 

08 
41 

2 

2 
23 
24 
8 

• 6 
3 
8 

15 
10 

6 
15 
6 
2 
7 

10 
20 

3 
15 
8 
3 
2 
8 
1 

7 
9 

3 
6 

19 
3 
5 

11 
8 
6 
3 

27 

14 

13 
8 

14 

256 

1939 

0.23 
.21 

(0 

(0 
.31 
.69 
.97 
.26 
« 
.31 
.28 
.23 

1.00 
.33 
.20 
W 
.32 
.30 
.30 

0) 
.67 
.17 

« 
.21 

.16 

.29 

(') 
.36 
.43 
(') 
.74 
.66 
.48 
.63 
(') 
.27 

.10 

.38 

.50 

.37 

.32 

1038 

0.22 
.22 

(') 

(0 
.24 
.41 
.63 
.31 
(') 
.10 
.39 
.39 

.42 

.38 

.33 
(•) 
.31 
.10 
.36 

(•) 
.56 
.24 

.27 
(') 
.20 
.21 

(') 
.19 
.30 
(') 
.60 
.33 
.12 
.14 
(') 
.16 

.06 

.30 

.30 

.46 

.20 

Firms averaging 
under $260 per 

account 

Num­
ber of 

re­
ports 

112 
76 

2 

3 
4 

27 
27 
6 
6 
3 

13 
6 
2 

4 
11 
4 

7 
20 
47 

21 
17 
0 
4 
2 

13 
2 
1 

10 
6 

2 
3 

13 
1 
4 
8 
7 
3 
4 

21 

8 

13 
2 

17 

307 

1039 

0.40 
.60 

(') 

(') 
1.22 
.41 
.40 
.45 
.61 
(') 
.51 

2.60 
(') 

3.64 
.20 
.10 

.30 

.47 

.47 

.37 

.61 

.71 

.37 
(0 
.00 

.29 

.16 

(î  
.21 
(') 
.40 
.12 
.30 
(') 
.49 

.23 

.18 

.28 
(0 
.34 
.46 

1038 

0.47 
61 

(') 

(') 
.70 
.40 
.49 

• .48 
.44 

(1) 
.66 

1.01 
(') 
1.31 
.40 

.74 

.46 
. .20 

.46 

.47 

.63 

.20 
(') 61 
(') 
M .47 
.49 

(') « 
.32 

P) 
.60 
.18 
.35 

(') 
63 

.68 

.44 

.84 
(') .31 

.48 

I Bad-debt-loss percentages not shown for samples of fewer than four firms. 

Table 7.—Proportion of Bad-Debt Losses to Credit Sales, 1939 and 1938 

Sales size groups 

WnOLESALEBS 
Under $50,000 
$50,000 to $100,000 
$100,000 to $200,000 
$200,000 to $300,000 
$300,000 to $500,000. 
$600,000 to $1,000,000 
$1,000,000 to $6,000,000 
$5,000,000 and.over 

MANCFACTUBEnS 

Under $60,000 
$60,000 to $100,000 
$1.00,000 to $200,000 
$200,000 to $300,000 
$300,000 to $500,000 
$600,000 to $1,000,000 
$1,000,000 to $6,000,000 
$6,000,000 and over 

Average credit sales per account 

Under $260 

Num­
ber of 

reports 

60 
00 

107 
61 
63 
42 
16 
3 

32 
44 
66 
36 
62 
47 
26 
5 

1030 

1.40 
.84 
.67 
.52 
.02 
.42 
.37 

(') 

.83 

.74 

.64 

.69 

.41 

.63 

.42 

.36 

1938 

0.75 
.90 
.02 
.65 
.74 
.45 
.61 

(') 

.70 

.78 

.63 

.66 

.39 

.48 

.51 

.34 

$250 to $600 

Num­
ber of 

reports 

10 
60 

114 
03 
73 
79 
68 
2 

11 
23 
47 
26 
32 
67 
66 
0 

1939 

1.64 
.68 
.63 
.46 
.42 
.34 
.36 

(') 

.91 

.67 

.66 

.70 

.36 

.37 

.26 

.31 

1938 

0.70 
.82 
.43 
.66 
.34 
.34 
.46 

(') 

.11 

.30 

.34 

.02 

.29 

.39 

.22 

.30 

$500 to $760 

Num­
ber of 

reports 

7 
10 
53 
07 
62 
04 
66 
6 

6 
4 

27 
21 
26 
40 
40 
10 

1930 

0.87 
.31 
.66 
.62 
.42 
.31 
.38 
.30 

.23 

.17 

.66 

.20 
.51 
.28 
.20 
.10 

1038 

1.06 
.48 
.62 
.64 
.47 
.42 
.37 
.43 

.26 

.17 

.38 

.82 

.36 

.29 

.22 

.20 

$760 to $1,000 

Num­
ber of 

reports 

3 
7 

31 
32 
70 
69 
64 
7 

2 
4 

13 
0 

26 
24 
40 
7 

1939 

(') 
0.38 
.40 
.38 
.41 
.31 
.34 
.20 

(') 
.70 
.42 

1.03 
.52 
.33 
.20 
.13 

1938 

(') 
0,69 
.66 
.48 
.34 
.32 
.40 
.28 

% 
.32 

1.20 
.62 
.29 
.20 
.10 

$1,000 and over 

Niun-
berot 

reports 

2 
12 
38 
40 

112 
180 
248 
38 

4 
12 
26 
38 
63 

110 
270 
113 

1030 

(') 
1.06 
.43 
.30 
.66 
.31 
.27 
.19 

.24 
.69 
.67 
.63 
.40 
.31 
.18 
.11 

1938 

(') 
1.00 
.32 
.46 
.44 
.30 
.27 
.22 

.21 
1.10 
.06 
.38 
.64 
.28 
.22 
.10 

> Bad-dobt-loss percentages not shown for samples of fewer than 4 Aims. 
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Table 8.—Bad-Debt-Loss Percentages of Wholesalers, by Geo­
graphic Regions, 1939 and 1938 

Total regions 

Middle Atlantic 

West North Central 

West South Control 

Pacific 

Number 
ot firms 

130 
603 
453 
230 
220 
100 
148 
02 

317 

Percent bad debts 
to credit sales 

1030 

0.28 
.32 
.31 
.28 
.37 
.32 
.30 
.43 
.20 

1038 

0.30 
.31 
.37 
.26 
.30 
.38 
.30 
.30 
.34 

Table 9.—Age Analysis of Accounts Written Off by Whole­
salers, by Kinds of Business, 1939 and 1938 

Kind of business 

Automotive supplies 
Chemicals 
Paints and varnishes 
Clothing and furnishings, except 

shoes 
Shoes and other footwear 
Coal 
Drugs and drug sundries with­

out liquor department 
Drugs and drug sundries with 

liquor department 
Dry goods 
Electrical goods 
Dairy and poultry products 
Fresh fruits and vegetables 
Furniture and housefurnisbings. 
Confectionery 
Meats and meat products ... 
Puil-ltao wholesale grocers 
Voluntary-group w h o l e s a l e 

grocers 
Rotailor-cooporative wholesale 

grocers 
Specialty-line wholesale grocers.. 
Beer 
Wines and spirituous liquors 
Qonoral hardware 
Heavy hardwore 
Industrial supplies 
Plumbing and hcatingsupplios.. 
JeweU-y 
Lumber and building materials. 
Machinery, equipment, and 

supplies 
Surgical equipment and supplies. 
Motals 
Paper and Its products 
Petroleum 
Tobacco and Its products 
Loatlier and shoo findings— 
Miscellaneous • 

Total _ 1,890 46.2 30.2 

Num­
ber of 

reports 

120 
13 
20 

36 

47 

106 
12 
04 
60 
17 
63 

206 

104 

08 
13 
16 

111 
21 

137 
83 
29 
37 

68 
25 
18 
70 
8 

102 
9 

36 

Percentage distri­
bution of 1939 
gross write-off ac­
cording to years 
in which sales 
wore made 

1930 

46.8 
35.8 
36.1 

68.2 
00.6 
0.1 

61.7 

45.6 
62.8 
44.8 
81.7 
61.3 
40.0 
60.0 
47.2 
54.4 

48.6 

03.7 
62.4 
23.7 
43.2 
42.6 
30.6 
32.1 
37.0 
12.0 
30.4 

10.6 
30.0 
64.0 
23.7 
71.7 
64.3 
63.0 
21.6 

1038 

30.0 
56.7 
24.4 

31.8 
34.4 
64.6 

20.0 

27.8 
30.2 
28.7 
13.8 
28.8 
30.8 
10.3 
20.1 
26.0 

23.2 

13.2 
30.0 
22.3 
46.1 
31.1 
61.6 
34.3 
34.3 
50.8 
46.6 

20.7 
13.0 
17.4 
49.2 
17.0 
21.1 
17.1 
20.2 

1937 
and 
prior 
years 

17.2 
7.6 

39.6 

10.0 
6.0 

30.4 

18.7 

26.7 
17.0 
26.5 
4.6 

10.9 
20.2 
20.7 
20.7 
10.7 

28.2 

23.1 
17.6 
54.0 
11.7 
26.4 
11.9 
33.0 
27.8 
37.2 
17.1 

60.7 
56.6 
18.6 
27.1 
10.4 
14.0 
29.0 
49.2 

24.0 

Porcentago distri­
bution ot 1938 
gross write-off oc-
cordlng to years 
in which sales 
wore made 

1938 

47.1 
42.9 
43.2 

05.5 
60.0 
15.0 

48.0 

37.9 
68.0 
50.4 
83.1 
47.5 
62.0 
02.6 
62.2 
67.0 

63.2 

63.1 
40.2 
36.2 
67.2 
37.8 
30.6 
43.8 
46.9 
7.8 

35.9 

27.7 
06.0 
34.4 
34.2 
73.2 
00.7 
42.3 
73.6 

40.7 

1937 

36.4 
48.3 
32.9 

28.0 
30.1 
20.6 

20.3 

30.1 
20.1 
30.1 
10.1 
28.5 
31.6 
18.0 
36.2 
23.7 

21.8 

31.6 
30.4 
26.1 
27.3 
34.5 
60.5 
34.6 
20.6 
46.8 
43.8 

14.8 
16.7 
40.6 
46.2 
10.0 
21.8 
19.4 
14.3 

20.5 

1030 
and 
prior 
years 

17.6 
8.8 

23.9 

5.9 
3.0 

65.6 

22.7 

20.0 
12.3 
10.6 
6.8 

24.0 
16.4 
19.6 
12.6 
18.7 

26.0 

6.4 
14.4 
39.7 
6.6 

27.7 
19.0 
27.7 
24.0 
46.4 
20.3 

67.6 
18.4 
25.1 
20.0 
10.8 
11.6 
33.3 
12.2 

20.8 

Table 10.—Age Analysis of Accounts Written Off by Manufac­
turers, by Industries, 1939 and 1938 

industry 

Confectionery 
Flour, cereals, and other grain-

mill products 
Other food products 
Meat packing , 
Distilled liquor , 
Malt liquor 
Wino , 
Clothing, men's, except hats . . . . 
Clothing, women's, except mil­

linery 
Knit goods 
Other textile products 
Furnlturo 
Lumber, timber, and other mis­

cellaneous forest products 
Paper: Writing, book, etc 
Wax paper 
Paper boxes and other paper 

products 
Printing, publishing, and allied 

industries 
Pharmaceuticals, etc.: Drugs.... 
Paints and varnishes 
Other chomicai products 
Petroleum products 
Rubber products 
Boots and shoes 
Leather: Tanned, curried, and 

finished 
Other leather products 
Stone, clay, and glass products.. 
Illuminating glassware (globes 

shades, refieetora, etc.) 
Hardware 
Stoves and ranges 
Other iron and steel products. . . 
Jewelry , 
Other nonferrous metals and 

their products 
Bicctricnl machinery, apparatus, 

and supplies 
Other machinery: F o u n d r y 

products 
Motor-vohlcio parts 
Miscellaneous 

Total.. 

Num­
ber ot 

reports 

148 

21 
90 
22 
10 
17 
18 
24 

16 
11 
40 
28 

24 
17 
12 

40 

47 
26 
67 
33 
16 
12 
18 

28 
18 
48 

0 
14 
20 

102 
27 

27 

76 

07 
30 
57 

1,310 

Percentage distri­
bution ot 1039 
gross write-od ac­
cording to years 
in which sales 
wore made 

1039 

64.0 

20.0 
02.1 
74.0 
24.0 
68.6 
22.6 
05.6 

70.6 
60.3 
44.7 
23.4 

30.0 
34.2 
43.1 

40.6 

50.3 
28.7 
37.9 
38.3 
8.0 

66.0 
69.3 

63.3 
40.8 
27.0 

52.3 
28.6 
23.8 
17.6 
41.0 

10.9 

24.5 

8.2 
29.0 
20.0 

33.0 

1038 

34.0 

60.5 
24.0 
13.9 
40.2 
30.7 
40.3 
30.7 

23.0 
28.4 
40.4 
42.8 

36.0 
40.6 
32.2 

43.7 

36.8 
41.3 
27.0 
41.3 
36.6 
38.9 
36.8 

34.1 
40.4 
32.0 

20.6 
27.0 
44.2 
23.9 
28.2 

10.1 

28.1 

17.0 
36.0 
41.0 

30.7 

1937 and 
prior 
yoors 

12.0 

28.0 
13.0 
12.1 
34.9 
10.8 
37.2 
3.7 

6.6 
11.3 
14.9 
33.8 

27.6 
19.3 
24.7 

16.8 

13.9 
30.0 
34.2 
20.4 
50.4 
5.1 
3.0 

12.0 
12.8 
40.4 

21.2 
44.5 
32.0 
68.6 
30.8 

67.0 

47.4 

73.0 
30.0 
31.6 

30.3 

Percentage d i s t r i ­
bution ot 1938 
gross wrlte-od ac­
cording to years 
in which sales 
wore made 

1038 

67.8 

28.6 
06.8 
70.2 
37.0 
68.0 
38.3 
47.0 

76.5 
00.6 
45.1 
30.2 

41.6 
20.0 
66.0 

30.0 

47.4 
30.4 
37.1 
46.4 
10.1 
23.6 
70.6 

46.1 
68.0 
18.5 

60.6 
22.0 
21.1 
18.5 
13.6 

26.0 

35.2 

7.7 
35.8 
30.8 

36.3 

1937 

34.2 

47.2 
22.3 
14.1 
37.5 
17.8 
25.2 
42.7 

20.1 
29.9 
24.4 
33.8 

44.0 
58.7 
21.6 

47.2 

31.6 
37.3 
36.6 
44.4 
49.4 
13.7 
29.0 

63.3 
27.6 
28.8 

20.4 
28.7 
39.1 
32.7 
46.7 

42.8 

24.1 

12.0 
41.7 
38.7 

31.3 

1930and 
prior 
years 

8.0 

24.3 
11.0 
0.7 

24.6 
23.3 
36.6 
9.7 

4.4 
9.6 

30.6 
30.0 

13.0 
14.7 
22.6 

12.0 

21.1 
20.3 
27.3 
10.2 
40.4 
02.8 

.6 

1.6 
4.4 

52.7 

10.1 
49.3 
39.8 
48.8 
40.8 

32.2 

40.7 

70.7 
22.5 
24.6 

33.4 
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Table 11.—Age Analysis of Accounts Written Off by Whole­
salers and Manufacturers, by Size of Establ ishment , 1939 
and 1938 

Sales size group 
Ntun-
berot 

reports 

WnOLESALEns 

Under $60,000 
$50,000 to $100,000 
$100,000 to $200,000 
$200,000 to $300,000 
$300,000 to $600,000 
$600,000 to $1,000,000 
$1,000,000 to $6,000,000.... 
$6,000,000 ond over 

MANDFACrnHEES 

Under $60,000 
$50,000 to $100,000 
$100,000 tol$200,000 
$200,000 tol$300,000 
$300,000 toj$600,000 
$600,000 to $1,000,000 
$1,000,000 to $5,000,000.... 
$6,000,000 and over 

74 
166 
201 
234 
330 
386 
360 
36 

49 
76 

162 
113 
104 
200 
382 
113 

Percentage distri­
bution of 1939 
gross write-ofi ac­
cording to years 
in which sales 
were made 

1930 

30.4 
32.8 
37.3 
36.7 
37.6 
44.6 
46.0 
64.6 

36.0 
27.2 
42.6 
38.6 
34.6 
34.0 
37.0 
29.1 

1038 

18.4 
31.4 
29.2 
36.7 
30.6 
30.0 
29.8 
29.0 

30.6 
30.3 
34.5 
41.2 
35.2 
35.6 
33.8 
25.8 

1037 
and 
prior 
years 

46.2 
35.8 
33.6 
27.6 
31.9 
26.6 
24.3 
16.6 

28.6 
42.6 
22.0 
20.3 
30.2 
30.4 
29.2 
46.1 

Percentage distri­
bution of 1038 
gross write-off ac­
cording to years 
In which sales 
were made 

1038 

47.7 
36.0 
46.7 
43.4 
42.0 
47.6 
46.3 
68.0 

36.8 
31.0 
46.0 
34.2 
37.7 
37.2 
39.6 
31.6 

1037 

27.4 
32.6 
26.6 
34.6 
27.1 
20.8 
31.1 
26.9 

30.9 
28.9 
33.2 
28.6 
36.2 
36.3 
32.4 
28.9 

1036 
and 
prior 
years 

24.0 
31.4 
28.8 
22.1 
30.0 
22.7 
22.6 
0.1 

33.3 
89.2 
20.8 
37.3 
20.1 
26.7 
28.1 
39.6 

Table 12.—Age Analysis of Accounts Written Off by Whole­
salers and Manufacturers, by Average Credit Sales per 
Account, 1939 and 1938 

Average credit sales per 
account 

Num­
ber of 

reports 

WHOLESAIBBS 

Under $250 
$260 to $600 
$600 to $760 
$750 to $1,000 
$1,000 and over 

MANDFACTDBEHS 

Under $250 
$260 to $600 
$500 to $760 
$750 to $1,000 
$1,000 and over 

379 
392 
301 
243 
576 

276 
230 
159 
109 
540 

Percentage distri­
bution of 1939 
gross write-off ac­
cording to years 
in which sales 
were made 

1939 

44.8 
36.3 
60.3 
44.5 
46.6 

42.6 
30.0 
28.3 
39.0 
30.8 

1038 

30.8 
37.7 
28.3 
27.4 
20.2 

34.8 
38.1 
33.4 
32.0 
26.9 

1937 
and 

prior 
years 

24.4 
20.0 
21.4 
28.1 
24.2 

22.6 
26.9 
38.3 
28.4 
42.3 

Percentage distri­
bution of 1038 
gross write-off ac­
cording to years 
in which sales 
wore made 

1938 

46.3 
41.0 
62.1 
46.0 
64.0 

41.2 
39.1 
27.9 
66.0 
32.6 

1037 

30.1 
34.1 
20.7 
27.6 
29.4 

33.4 
39.4 
42.6 
28.0 
26.6 

1036 
and 

prior 
years 

23.6 
24.9 
21.2 
26.8 
16.6 

26.4 
21.6 

15.6 
40.8 

Table 13.—Wholesalers' Bad-Debt Losses Analyzed According 
to Credit Terms, 1939 and 1938 

Credit terms 

2 percent 10 days, net 30 days 
2 percent 10 days e. o. m., net 30 days 
Not, 30 days 
Not, 7 days 

Num­
ber of 

reports 

477 
151 
149 
147 

Percent bad 
debts to credit 

sales 

1030 1038 

0.20 
.46 
.31 
.17 

0.36 
.44 
.24 
.18 

Table 13.—Wholesalers' Bad-Debt Losses Analyzed According 
t o Credit Terms , 1939 a n d 1938—Continued 

Credit terms 

1 percent 10 days, net 30 doys , 
2 percent 30 days, not 60 days 
Not, 16 days 
2 percent 10 days e. o. m 
2 percent 10 days, net 60 days , 
2 percent 30 days, net 31 days 
2 percent 10 days e. o. m., not 60 days. 
Net, 10 days 
2 percent 15 days, net 30 days 
2 percent 10 days o. o. m., not 16 days. 
2 percent 00 days, net 90 days 
1 percent 16 days, net 30 days 
2 percent 16 days, net 60 days 
1 percent 10 days e. o. m., net 30 days. 
2 percent 70 days, net 00 days 
2 percent lOMays, net 16 days 
2 percent 30 days, net 90 days 
Net, 00 days 
3 or 4 percent 70 days, net 90 days 
2 percent 60 days, net 61 days 
3 or 4 percent 10 days, net 00 days 
3 or 4 percent 10 days e. o. m 
2 percent 7 days, net 30 days 
1 percent 10 days e. o. m 
3 or 4 percent 10 days, net 30 days 
6 percent|30 days, net 00 days 
1 percent 16 days, net 20 days 
1 percent 30 days, net 00 days 
3 or 4 percent 10 days, not 90 days 
0 to 9 percent 15 days, not 30 days 
1 percent 7 days, net 16 days 
1 percent 7 days, not 30 days 

Num­
ber of 

reports 

114 
104 
00 
84 
82 
67 
63 
47 
34 
20 
19 
16 
12 
12 
11 
11 
10 
8 
8 
8 
7 
7 
7 

Percent bad 
debts to credit 

sales 

1939 1038 

.33 

.36 

.31 

.64 

.46 

.32 

.31 

.24 

.30 

.38 

.29 

.27 

.70 
,38 
.28 
.32 
.50 
.68 
.33 
.44 
.33 
.29 
.18 
.24 
.30 

1.74 
.27 

1.05 
.06 
.26 
.20 
.21 

Table 14.—Manufacturers' Bad-Debt Losses Analyzed Accord­
ing to Credit Terms, 1939 and 1938 

Credit terms 

2 percent 10 days, net 30 days 
1 bercent 10 days, net 30 doys 
Net, 30 days 
2 percent lOJdays e. o. m., net 30 doys 
2 percent 16 days, net'30 days 
2 percent 10 days, net'OO days 
2 percent 30 days, netlOO.days 
2 percent 10 days e. o. m., net 60 days , 
2j)ercent 10 days e. o. m 
Net, 7 days 
1 percent 16 days, not 30 days 
2 percent 30 days, net 31 days 
1 percent 10 days e. o. m., net 30 days 
Net, 10 days 
2 percent 15 days, net 00 days. 
2j)orcont 10 days, net 16 days 
Net, 15 days 
1 percent 10 days, net 00 days 
6 percent 10 days e. o. m 
2 percent 30 days, net 90 days 
5 percent 30 days, net 60 days 
3 or 4 percent 10 days, net 30 days 
3 or 4 percent 30 days, net 31 days 
6 percent 16 days, net 30 days 
2 percent 60 days, net 61 days 
2 percent 16 day.s, net 20 days 
2 percent 10 days e. o. m., net 16 days 
3 or 4 percent 30 doys, not 00 days 
1 percent 10 days e. o. m 
1 percent 30 days, net 60 days 
6 percent 10 days, net 30 days 

Num­
ber of 

reports 

398 
228 
133 
72 
68 
47 
44 
36 
29 
21 
20 
18 
11 
9 
8 
7 
7 
0 
6 
6 
6 
6 
6 
4 
4 
4 
4 
4 
4 
4 
4 

Percent bad 
debts to credit 

1939 1038 

0.13 
.17 
.19 
.16 
.14 
.38 
.26 
.20 
.23 
.14 
.19 
.07 
.20 
.06 
.10 
.10 
.13 
.23 
.23 
.14 
.11 
.30 
.11 
.82 
.70 
.22 
.20 
.18 
.18 
.18 
.13 

0.14 
.16 
,13 
.17 
.22 
.39 
.26 
.16 
.24 
.16 
.25 
.10 
.24 
.06 
.23 
.17 
.24 
.69 
.35 
.11 
.25 
.21 
.13 
.04 
.66 
.64 
.46 
.26 
.26 
.17 

1.81 
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Table 15.—Bad-Debt-Loss Percentages of Wholesalers and Manufacturers, Classified According to Credit-Term Factors, 1939 
and 1938 

Factors In credit terms 

WHOLESAIEHS 

Cash discount extended: 

Time in which cash discount may be taken: 

10 days 

Num­
ber ot 

reports 

470 
184 

1,236 
40 
61 

29 
742 
369 
85 

260 
04 

158 
57 

151 
1,111 

307 
74 

Percent bad 
debts to credit 

sales 

1930 

0.26 
.31 
.34 
.36 
.26 

.16 

.31 

.37 

.41 

.36 

.30 

.18 

.31 

.28 

.31 

.30 

.33 

1038 

0.26 
.31 
.37 
.40 
.48 

.12 

.34 

.30 

.40 

.38 

.30 

.18 

.24 

.31 

.33 

.41 

.37 

Factors In credit terms 

MANUFAOTHBEBS 

Cash discount extended: 

2 percent , 

Time in which cash discount may be taken: 
7 or 10 days 
10 doys e. o. m 
16 days 
30 or 31 days . 

Time at which net amount of Invoice Is due: 

16 days 
30 days 
60 days 
90 days 

Num­
ber ot 

reports 

103 
289 
786 
32 
64 

739 
174 
108 
114 
27 

34 
27 

1,032 
180 
26 
10 

Percent bad 
debts to credit 

sales 

1030 

0.17 
.18 
.15 
.17 
.26 

.10 

.10 

.17 

.18 

.07 

.10 

.17 

.10 

.26 

.20 

.21 

1038 

0.14 
.18 
.17 
.21 
.37 

.17 

.19 

.23 

.20 

.08 

.09 

.27 

.16 

.28 

.20 

.20 

Table 16.—Wholesalers' Bad-Debt Losses Analyzed According to Credit Terms, by Kinds of Business, 1939 and 1938 

Kind of business and credit terms 

Automotive supplies 
2 percent 10 days e. o. m., net 30 

days .; 
2 percent 10 days e. o. m 
2 percent 10 days, net 30 days 
2 percent 30 days, net 60 days 
2jpercent 30 days, net 31 days 
Net, 30 days 
2 percent 10 days e. o. m., n̂et 16 

days -
Chemicals (Industrial): 

1 percent 10 days, net 30 days 
2 percent 10 days, net 30 days 
Net, 30 days 

Paints and varnishes 
2 percent 10 days, net 60 days 
2 percent 10 days, net 30 days 

Shoos and other footwear 
2 percent 10 days, net 30 days 

Drugs and drug sundries without 
liquor department. 

2'pBrcont 10 days, not 30 days 
Dry goods 

2 percent 60 days, net 90 days 
2 percent 10 days, net 30 days 
2 percent 70 days, net 90 days 
2 percent 30 days, net 60 days 
3 or 4 percent 10 days, net 60 days. 
2 percent 10 days, not 60 days 
2 percent 60 days, net 01 days 

Electrical goods 
2 percent 10 days, net 30 days 
2 percent 10 days o. o. m., net 30 

days — 
2'percent 30 days, net 60 days 
2 percent 10 days e. o. m., net 16 

days 
Net, 30 days 

Dairy and poultry products.. 
Net, 7 days 

Fresh fruits and vegetables... 
Nat, 7 days 
Not, 10 days 
Net, 15 days 
Net, 30 days 

Furniture and house furnishings... 
2 percent 30 days, net 60 days 
2 percent 10 days, net 30 doys 
3 or 4 percent 70 days, net 90 days. 

Confectionery 
2 percent 16 days, net 30 doys 
2 percent 10 days, net 30 days 

Moats and meat products 
Net, 7 days 
Net, 15 days 

Num­
ber 

of re­
ports 

166 

30 
28 
27 
8 
6 
5 

6 
17 
6 
4 
4 

28 
10 
8 

34 
8 

61 
4 

108 
16 
12 
11 
8 
6 
4 
4 

217 
73 

11 
6 

5 
6 

14 
4 

75 
30 
7 
6 
4 

52 
11 
10 
8 

20 
4 
4 

66 
32 
8 

Percent bad 
debts to 

credit sales 

1039 

0.63 

.73 

.67 

.33 

.72 

.61 

.61 

.41 

.18 

.18 

.31 

.04 

.34 

.69 

.73 

.33 

.49 

.28 
1.27 
.27 
.26 
.26 
.40 
.14 
.33 
.64 
.33 
.24 
.23 

.59 

.36 

.47 

.30 

.17 
,10 
.34 
.19 
.81 
.41 
.64 
.33 
.34 
,46 
.44 
.39 
.41 
.33 
.26 
.14 
.63 

1038 

0.08 

.98 

.85 

.48 

.72 

.62 

.27 

.68 

.20 

.14 

.21 

.10 

.27 

.46 

.70 

.41 

.86 

.31 
1.50 
.31 
.27 
.34 
.28 
.23 
.32 
.72 
.39 
.24 
.20 

.83 

.06 

.40 

.44 

.14 

.16 

.32 

.23 

.64 

.14 

.44 

.33 

.36 

.31 

.33 

.40 

.44 

.48 

.26 

.18 

.66 

Kind of business and credit terms 
Num­

ber 
of re­
ports 

Full-line wholesale grocers 
Net, 7 days 
2 percent 10 days, net 30 days 
Net, 30 days 
Not, 16 days 
1 percent 10 days, net 30 days 
Net, 10 days 
2 percent 15 days, net 30 days 
1 percent 16 days, net 30 days 
2 percent 7 days, net 30 days 

Voluntary-group wholesale grocers. 
Net, 16 days 
Net, 7 days 
1 percent 10 days, net 30 days 
Not, 30 days 
2 percent 10 days, net 30 days.... 
Net, 10 days 

Retailer-cooperative nrbolesale 
grocers -

Net, 7 days 
Specialty-line wholesale grocers 

2 percent 10 days, net 30 days 
Net, 30 days 
Not, 7 days 
1 percent 10 days, net 30 days 
Net, 10 days 

Wines and spirituous liquors 
Net, 30 days 
Net, 16 days 

General hardware 
2 percent 10 days, net 60 days 
2 percent 10 days, not 30 days.... 
2 percent 10 days e. o. m., net 60 

days 
2 percent 30 days, net 60 days.... 
2 percent 10 days o. o. m., net 30 

days - , 
Heavy hardware 

1 percent 10 days, net 30 days.... 
2 percent 10 days, net 30 days.... 
2 percent 10 days e. o. m., net 30 

days 
Industrial supplies 

2 percent 10 days, net 30 days. . . . 
2 percent 10 days e. o. m., not 30 

days 
2 percent 10 days e. o. m 
2 percent 10 days e, o. m., not 60 

days 
1 percent 10 days, net 30 days 
2 percent 30 days, not 00 days 
2 percent 10 days, not 00 days.... 
1 percent 10 days e. o. m., net 30 

days 

246 
32 
20 
28 
20 
22 
16 
10 
9 
4 

119 
21 
20 
12 
12 

13 
6 

103 
22 
14 
13 
12 
6 

19 
9 
4 

132 
38 
37 

16 
12 

11 
20 

4 
163 
80 

22 
10 

6 
6 
5 
6 

Percent bad 
debts to 

credit sales 

1939 1938 

32 
.32 
.40 
.49 
.23 
.28 
.34 
.19 
.26 
.10 
.33 
.30 
.24 
.47 
.36 
.26 
.21 

.06 

.06 

.29 

.13 

.39 

.10 

.60 
2.30 
.47 
.46 
.47 
.36 
.46 

.26 

.37 

.32 

.16 

.07 

.18 

.26 

.40 

.29 

.78 

.21 

.61 

.11 

.64 

.10 

.30 

.20 

.47 

.34 

.22 

.19 
1.28 
.16 
.26 
.22 
.39 
.36 
.27 
.67 
.33 
.29 
.30 

.06 

.07 

.36 

.36 

.07 

.12 

.60 

.63 

.34 

.27 

.20 

.41 

.43 

.40 

.39 
.48 

.23 

.26 

.11 

.24 

.04 

.29 

.31 

.66 

.22 

.07 

.04 

.60 

.64 

Kind of business and credit terms 
Num­

ber 
ot re­
ports 

Plumbing and heating supplies.... 
2 percent 10 days, net 30 days.... 
2 percent 10 days e. o. m., net 30 

days 
2 percent 10 days e. o. m., net 60 

days , 
2 percent 10 days o. o. m 
2 percent 30 doys, net 60 days 
1 percent 10 days, net 30 days 

Jewelry. 
2 percent 30 days, net 60 days.... 

Lumber and buildhig materials.... 
2 percent 10 days, net 30 days.... 
2 percent 10 days e. o. m., net 30 

1 percent 10 days, net so'days..!! 
2 percent 10 days o. o. m., net 60 

days 
Machinery, equipment, and sup-

piles, except electrical 
2 percent 10 days, not 30 days 
1 percent lOdays, net 30 days 
Net, 30 days 
2 percent 10 days e. o. m., net 30 

days ., 
Surgical equipment and supplies.. 

2 percent 10 days, net 30 days 
Motals 

1 percent 10 days, net 30 days... 
2 percent 10 days, net 30 days... 

Paper and its products 
2 percent 10 days, net 30 days 
2 percent 30 days, net 31 days.... 
2 percent 30 days, not 00 days.... 
2 porcont 10 days o. o. m 
2 percent 10 days e. o. m., net 30 

days 
Petroleum 

1 percent 10 days, not 30 days 
Tobacco and its products 

2 percent 10 days, not 30 days.... 
2j)ercent 30 days, net 31 days.... 
Net, 16 days 
Net, 30 days 
2 percent 16 days, net 30 days.... 
2 percent 10 days e. o. m., net 30 

days -
0 to 0 percent 16 days, net 30 days. 

Leather and shoo findings 
2 percent 10 days, net 30 days.... 

Miscellaneous 
2 porcont 10 days, net 30 days.... 
Net, 30 days 

8 
32 
13 
20 
0 
4 

84 
26 
21 
0 
7 

7 
11 
0 

120 
17 
0 
8 
7 
0 

4 
4 

11 
0 

67 
10 
7 

Percent bad 
Idebts to 

credit sales 

1939 1938 

.54 

.60 

.47 

.46 

.64 

.14 

.71 
1.08 
.44 
.05 

.10 

.68 

.23 

.85 

.38 

.17 

.40 

.21 

.08 

.04 

.30 

.30 

.30 

.39 

.77 

.29 

.23 

.37 

.19 

.17 

.00 

.23 

.26 

.25 

.28 

.17 

.22 

.28 

.25 

.37 

.68 

.30 

.11 

.12 

241617-40-



26 SURVEY OF CURRENT BUSINESS JULY 1940 

Table 17.—Manufacturers' Bad-Debt Losses Analyzed According to Credit Terms, by Industries, 1939 and 1938 

Industry and credit terms 

Contoctionery. 
2 percent 10 days, not 30 days . . . 
2 percent 15days, net 30 days . . . 
2 percent 10 days, net 16 days . . . 
2 percent 10 days 0. o. m., net 30 days .'.. 
2 percent 10 days, not 30 days 

Flour, coroals, and other grain-mill products 
Not, 30 days.i 

Meatpacking.. . 
• Net, 7 days 

Distilled liquor 
Not, 30 days 

Molt liquor '. 
Not, 30 days 

Wine 
Not, 30 days <. : 
2 percent 10 days, not 30 days . . . 

Other food products 
2 percent 10 days, net 30 days 
1 porcont 10 days, net 30 days . . . 
Not, 30 days 

Clothing, men's, except hots 
Not, 30 days 

Clothing, women's, except millinery 
6 to 0 percent 10 days, e. o. m . 

Other textile products : 
2 percent 10 days, net 30 doysl .' 
2 percent 10 days, not 60 d a y s . . . 

Furniture 
2 percent 30 days, net 60 days 
2 percent 10 doys, not 30 days . . . 

Lumber, timber and other miscellaneous forest product! 
2 percent 10 days, not. 30 days 
1 porcont 10 days, net 30 days 

Paper: Writing, book, etc 
Not, 30 days 

Wax paper : 
2 percent 10 days, not 30 days 

Paper boxes and other paper products.^ 
1 percent 10 days, net 30 days 
2 percent 10 days, not 30 days . . . 
2 percent 30 days, net 31 days 

Printing, publishing, and allied hidustrlcs 
Net, 30 days 
2 percent 10 days, not 30 days 

Phormaceutlcols, etc.—drugs 
2 porcont 10 doys, not 30 days 

Paints and varnishes 
2 percent 10 days, not 00 days •. 
1 percent 10 days, not 30 days 
2 percent 10 days, net 30 days 
2 percent 10 days o. o. m., not 00 days 

Num­
ber of 

reports 

108 
92 

.43 
6 
4 
4. 

22 
0 

24 
17 
10 
4 

20 
10 
19 
4 
4 

110 
40 
34 
6 

20 
7 

20 
4 

67 
11 
4 

33 
0 
•7 

28 
10 
4 

17 
6 

12 
10 
63 
26 
7 
6 

63 
17 
11 
28 
16 
62 
24 
11 
10 
0 

Percent bad 
debts to credit 

sales 

1030 

.0.10 
.28 
.17 
.10 
.23 
.08 
.20 
.11 
.13 
.13 
.05 
.06 
.27 
.66 
.72 
.70 
.63 
.12 
.04 
.00 
.34 
.30 
.13 
.26 
.27 
.12 
.03 
.18 
.27 
.32 
.56 
.28 
.31 
.18 
.10 
.27 
.16 
.18 
.11 
.10 
.22 
.10 
.42 
.42 
.48 
.24 
.21 
.57 
.71 
.23 
.44 
.36 

1038 

0.21 
.26 
.20 
.13 
.43 
.13 
.23 
.12 
.13 
.14 
.01 
.01 
.17 
.00 
.93 
.46 

3.69 
.08 
.05 
.08 
.10 
.29 
.10 
.32 
.41 
.20 
.14 
.11 
.30 
.48 
.27 
.20 
.46 
.41 
.11 
.20 
.15 
.20 
.17 
.10 
.31 
.18 

.41 

.30 

.27 

.46 

.69 

.37 

.01 

Industry and credit terms 

Other chemical products_ 
2 percent 10 days, net 30 doys . . . 
1 percent 10 doys, net 30 days i 

Petroleum products.; 
1 percent 10 days, net 30 days '. 

Rubber products 
2 percent 10 days, net 30 days . . . 

Boots and shoes -
5 porcont 30 days, not 00 days . . . 

Leather: Tanned, curried, and finished 
2 percent 30 days, net 60 doys . . . 

Other leather products 
2 petcont 10 days, net 30 days 

Illuminating glassware (globes, shades, reflectors, etc.).. 
1 percent 15 days, not 30 doys . . . 

Other stone, cloy, and glass products 
1 percent 10 days, net 30 doys . . . 
2 percent 10 days, not 30 days 

Hardware 
2 percent 10 days, net 30 doys 

Stoves and ranges 
2 percent 10 doys, net 30 days 

Other iron and steel products 
1 percent 10 doys, net 30 days 
2 percent 10 days, net 30 days . . . 
Net, 30 days 
2 percent 10 days 0. o. m., not 30 days. 
1 porcont 10 doys o. o. m., not 30 days 
2porcont 10 days e. o. m., not 60 days.. . 
2 porcont 10 doys, not 00 days , 

Other nonferrous metals and thoir products.. . 
1 percent 10 days, not 30 days . . . , 
2 percent 10 days, net 30 days '.. 

Electrical machinery, apparatus, and supplies 
Net, 30 days 
1 porcont 10 days, not 30 days 
2 porcont 10 days, not 30 days 1. 
2 percent 10 days e. o. m., net 30 days 

Other machinery: Foundry products 
2 percent days, net 30 days 
Not, 30 days 
1 porcont 10 days, net 30 days 

Motor-vohlolo parts 
2 percent 10 doys o. o. m., net 30 doys 
2 porcont 10 days o. o. m 
2 percent 10 days, not 30 days 

Miscellaneous 
2 percent 10 days, not 30 days 
1 percent 10 days, net 30 days . . . 
2 percent 10 days e. o. m., not 30 days 
2 percent 10 days e. o. m., not 60 days 
Not, 30 days 

Num-
bor.'of 
reports 

37 
17 
10 
10 
0 

13 
0 

24 
4 

33 
13 
21 
8 

10 
9 

63 
0 
6 

14 
0 

22 
0 

111 
46 
27 
7 
6 
i 
4 
4 

30 
8 
8 

00 
16 
13 
13 
9 

. 110 
27 
23 
22 
37 
13 
6 
4 

64 
29 
8 
5 
4 
4 

Percent bad 
debts to credit 

sales 

1939 

.20 

.16 

.24 

.21 

.32 

.14 

.12 

.17 

.00 

.16 

.16 

.17 

.26 

.21 

.21 

.25 

.60 

.16 

.15 

.17 

.25 

.10 

.07 

.06 

.00 

.16 

.11 
. .63 

.06 

.03 

.16 

.24 

.08 

.00 

.08 
.32 
.00 
.10 
.30 
.33 
.10 
.49 
.13 
.18 
.51 
.38 
.18 
.20 
.13 
.69 
.33 
.02 

1938 

.22 

.13 

.19 

.21 

.23 

.26 

.60 

.18 

.21 

.19 

.16 

.18 

.10 

.32 

.38 

.19 

.60 

.16 

.12 

.12 

.28 

.17 

.00 

.06 

.04 

.05 

.03 

.64 

.00 

.05 

.13 

.28 

.16 

.12 

.07 

.09 

.06 

.13 

.51 

.53 

.00 

.83 

.13 

.14 

.39 

.08 

.15 

.14 

.14 

.30 

.47 

.03 


